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Celebrating excellence

The Global RLI Awards 2010, to be held at The Natural History
Museum on 10 June, will celebrate the success of retailers and
leisure operators across the world. Recognising achievement
throughout the industry, an independent panel of highly
respected business leaders will judge nominations for the
awards categories on their merit and positive impact upon

the market.

An evening of recognition and celebration for the most
innovative and imaginative retail and leisure concepts around
the globe, the Gala Awards is a spectacular and memorable

event, attended by a veritable ‘who’s who’ of the retail and
leisure sector.

The evening commences with a Champagne Reception after
which guests will be seated for the main event, which includes
entertainment and, of course, the awards ceremony itself.

The Global RLI Awards recognise and reward the success and
creativity of the industry’s most impressive developments,
leading retailers, leisure operators and affiliated business
partners, through concepts, initiatives and design excellence.

Why Sponsor the Global RLI Awards 2010?

EXPOSURE

Benefit from high profile branding to the international retail
and leisure industry before, during and after the event.

NETWORKING

Meet major players and decision-makers within some of the
world’s leading organisations.

CREDIBILITY

Increase your standing through association with the world’s
only global retail and leisure magazine — and the leading global
awards event in the industry.

OPPORTUNITY

Create new business opportunities through high-profile brand
presence among current and potential customers.

ENTERTAINMENT

Delight your clients at the most exciting event in the global
retail and leisure sector.

COVERAGE

Gain valuable coverage in RLI through Awards-related
advertising and branding, editorial commentary, supplements
and post-event write-up.

RECOGNITION

Gain recognition as the market leader in your area and
associate with an award that complements your company.

KNOWLEDGE

Educate a highly influential audience of retailers, leisure
operators, developers and management companies about your
products and services.

Align your company with key areas and endorse your expertise in the field.
Promotion and publicity is extensive leading up to the event in June 2010
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This category rewards those future projects that are not yet under construction. Our Panel will
judge architectural excellence, innovation in materials, equipment, new techniques etc, and the
positive impact that each development will have upon the local community.

This award recognises and rewards those businesses at the forefront of sustainability thinking, design
and implementation in the Retail and Leisure industries. The winner will show leadership in its
positive approach to protecting the environment and in developing excellent sustainability practices in
procurement and development, energy efficiency and micro-generation as well as employment.

Celebrating the most outstanding contribution to retail and leisure conceptualisation over the past

year, this category rewards the company that has taken a brand and created an extraordinary
experience for the customer.

Recognising the contribution made by shopping centres in providing customer care, good
presentation, maintenance and cleanliness, our judges will be paying particular attention to high
levels of service, diversity of offer and design excellence.

In this category, the judges will celebrate the most outstanding new international retail and leisure
experience by awarding a special prize to the destination that has delivered the most customers,
the best offering and the most dynamic approach to property development.

Rewarding an international franchise that exemplifies the many benefits that franchising has to offer for

those seeking to start up in business, whilst offering guidance and support, as well as having a well
established brand name behind it.

This award honours a UK retail business that can truly be described as having had an

exceptional year. Our judges will be looking for strong financial performance, in-store innovation
and proven customer service.

Again, this award is a tribute to the international leisure operator that has shown the strongest
performance, whilst offering the customer an innovative and exciting brand. Our judging panel will be
particularly interested in how this operator maintains global recognition.




This award offers the opportunity to honour the international retailer that has achieved great things in

the past year. Our judges are looking for innovation, brand values and store innovation. Strong financial
performance and a clear development strategy will also be essential.

COVERPOINT

The restaurant scene has its work cut out, the number of restaurants across the globe is truly

staggering, so there is no shortage of choice.The aim of this category is to reward quality, diversity and
genuine global recognition.

‘m This award is designed to highlight the best new retail and leisure schemes from the most successful
Design Intern ational

and exciting development company of the last 12 months, with an emphasis on diversity, innovation
and, of course, the ‘wow’ factor.

This award is a tribute to the designer that consistently and accurately delivers the value of a brand to

both business and customers. Our judges will examine both the design process, its objective and, most
importantly, the results.

Honouring innovative and trail-blazing companies, this award acknowledges the importance of the
contractor’s role in the successful completion of any retail and leisure development. The judges will
examine project portfolios, safety records and site presentation, amongst other factors.

This award is aimed at giving long-overdue recognition to the sterling contribution made by the best

shopfitters, and recognises the company’s understanding of a client’s needs, their contribution to the
design process and their innovative use of space and materials.

This category rewards the unique partnership between design and shopfitter in turning innovative ideas
into startling reality. This unique award will showcase the very best examples of international interior
design and implementation, and will be presented to both designer and fit-out specialist.

The RLI Personality of the Year Award has been created to pay tribute to those with exceptional

careers in the retail and leisure industries, recognizing global business leaders that have been most
proactive, dynamic and innovative, whilst contributing something special back to the industry.

This award recognises the entrepreneurial spirit, achievements and long-term ambitions of smaller
retail businesses.




“ATREMENDOUS EVENT, POPULATED BY
DECISION MAKERS AND AN EXCELLENT
OPPORTUNITY TO THINK
INTERNATIONALLY AND TO DO
SOMETHING ABOUT IT”

STEPHEN CRAIG, CEO, ALL SAINTS.

“MAMA MIA! WHAT A GREAT NIGHT, REW] RDING
COMPANIES AND PEOPLE FOR ,ﬁ-lElR IMMENSE
HARD W RK IN DELIVERING EXCITING S’?PLN‘G

AN RFTAI ESTINATIONS AROUND THE WORLD.”
AEL GREEN BCSC CHIEF EXECUTIVE

“IT WAS A GREAT EVENT
AND A WONDERFUL
OPPORTUNITY FOR USTO
GET TO KNOW PEOPLE IN
THE UK INDUSTRY”

PEDRO MONTES
PINHEIRO, DIRECTOR,
HOZAR, PORTUGAL.







Your brand will be clearly discernable above other sponsors and
appear prominently in terms of positioning and size.Your
customization will be above all other standard elements of the
sponsorship packages.

,including wine, in a prime location at
the Global RLI Awards Gala Dinner

Logo to appear in a full page advertisement in
each issue of RLI leading upto the event

(as from current issue)

Company logo, profile and web link on Awards
website for one year

Credits in editorial coverage in RLI

Credits in email campaigns to potential entrants
Logo on all invitations

Logos and branding on all marketing collateral, including:
RLI website, Nomination and Table Booking forms,
Advertisements in RLI

Logo to appear in a full page advertisement in each issue of
RLI leading upto the event (as from current issue)

Email shot to RLI’s 85,000 database announcing you as our
latest sponsor

Table for ten people at the Dinner, including wine,
close to the stage

Most senior person to present the Award

Company Name on the Award

+ VAT (per table)
+ VAT (per person)

Email shot to RLI's 85,000 database announcing
you as our Headline Sponsor

at the Awards Gala Dinner evening to include:

Credits in the script

Company logo on AV presentation throughout
the evening

Logo and credits in Dinner Programme distributed
to all guests

High profile branding at the event

of the Dinner Programme,
distributed to all guests on the evening.

to distribute literature and/or gifts at the Awards
presentation evening.

of the Awards Winners
supplement, distributed with the July/August 2010 issue of
RLI to over 19,800 retail and leisure professionals globally.

Full list of guests/attendees

Logos and branding on all marketing collateral, including:
RLI website, Nomination and Table Booking forms,
Advertisements in RLI, Email shots to database at least once
every three weeks.

Logos on all audio visual introductions/presentations
A4 full-colour advertisement in the Dinner programme

Sponsors may provide corporate publicity material i.e. Display
Board to promote themselves during the drinks reception

Full list of guests/attendees

To avoid disappointment please download the table booking form online and send it with your payment to:

Paramount Publications Ltd

Suite 15, Hardmans Business Centre, New Hall Hey Road, Rawtenstall BB4 6HH UK
Tel: +44 (0) 1706 212200 Fax: +44 (0) 1706 211782 Email: awards2010@rli.uk.com
For more information, please contact Jayne Rafter, Publisher, on +44 (0) 1706 212200 or email: jayne.rafter@rli.uk.com
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