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THE MAGAZINE
RLI - Retail & Leisure International is the only global magazine to cover both the 
retail and leisure sectors.

Dedicated to the retail, leisure and commercial real estate markets, the magazine 
incorporates the latest global news; specialist features on current trends and 
topics; interviews with leading retail & leisure CEOs and regular insights from the 
industry’s key players. This all combines to offer our readers insight and analysis 
into the impact of  retail & leisure development on the industry as a whole.

Connecting the industry for almost two decades, RLI has become an established 
international medium for marketing and promotion across the globe. Working with 
leading Retailers, Developers, Investors, F&B Operators, Leisure & Entertainment 
Operators, Contractors, Architects, Government Bodies and everyone involved in 
all aspects of  the Retail & Leisure sectors globally. RLI strives to enhance their brand 
presence, showcase new concepts and projects and highlight new initiatives whilst 
keeping our readers up-to-date with the latest retail & leisure developments and 
destinations, providing a globally unique platform to ensure maximum exposure 
and recognition for our clients, nationally & internationally.

Each month, the RLI Magazine is circulated digitally to our named email database 
of  85,000 CEOs, Directors and Key Decision Makers, each of  whom make up 
the above audience and play a key role in the development of  the retail & leisure 
sectors. RLI, is the chosen Media Partner for every International Retail & Leisure 
Real Estate Event including MIPIM & MAPIC.
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RLI - The RLI Website has grown exponentially 
over the past two years, with a monthly average 
of  more than 330,000 website visits. We publish 
the latest Global Retail and Leisure news daily, 
headed under five different sections: UK, 
International, Americas, Middle East & Asia. 
The RLI Website is well-positioned to keep our 
visitors up-to-date and informed on the latest 
topics and trends sweeping the industry. Lead 
Interviews, Special Features, Profiles, Cover 
Stories and the Voyagers are also reproduced 
from the magazine onto the website each month 
for our growing number of  visitors to view. The 
RLI Website also includes various helpful and 
insightful pages including ‘Events’, compiling the 
biggest and best retail & leisure real estate events 
for your perusal; ‘Galleries’, dedicated pages for 
those designers and shopfitters that are changing 
the face of  retail to showcase their services to a 
captive global audience and ‘Insights & Reports’, 
highlighting the current state of  the industry and 
other key topics.

NAMED
EMAIL DATABASE OF 

85,000 CEOS,
DIRECTORS & KEY 
DECISION MAKERS

TOP 30,000 
RETAILERS AND 

LEISURE OPERATORS 
GLOBALLY

MONTHLY AVERAGE
OF OVER 300,000
WEBSITE VISITORS
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GLOBAL RLI AWARDS 
 
The Global RLI Awards 2023 will celebrate retail & leisure excellence on a global scale. There 
are 18 different categories open for sponsorship (Subject to availability).

• RLI Future Project
• RLI Most Anticipated Opening 2023
• RLI Most Innovative Retail & Tourism Destination
• RLI International Shopping Centre - New Build
• RLI International Shopping Centre - Renovation
• RLI Sustainable Project of  the Year
• RLI Sustainable Retailer of  the Year
• RLI Global Retailer of  the Year
• RLI Entertainment & Leisure Operator of  the Year
• RLI Most Immersive Attraction & Experience
• RLI Hospitality Operator of  the Year
• RLI Developer of  the Year
• RLI Designer of  the Year
• RLI Contractor of  the Year
• RLI Interior Excellence
• RLI Innovation in Technology Award

For event and sponsorship details go to 
www.rli.uk.com/awards

RLI EVENTSRLI EVENTS

RLI CONNECT GLOBAL 
 
RLI Connect is about face-time with key global retail & leisure
decision-makers through pre-organised one-to-one meetings
with developers, owners, retailers, leisure & entertainment
operators and franchise partners across the globe. RLI Connect 
gives you the chance to do a year’s worth of  work in just
two days.

For event and sponsorship details go to  
www.rliconnect.com

TWO EVENTS,
A WORLD OF EXPERIENCE.

RLI continues to adapt and evolve to meet the rapidly changing needs of  the industry and we will 
enter 2023 with continued hope, energy and resolution.

RLI Connect Global and the Global RLI Awards returned to the GCC in 2022 and were held across 
the 30 October to the 2 November as the area continues to boost its drive to become a global capital 
of  future economy.

The RLI Connect Global event took place for the first time in Riyadh, KSA over four days starting 
with an exclusive historical and cultural tour of  Diriyah and At-turaif, a UNESCO World Heritage 
site with a sneak peak of  Bujairi Terrace, a collection of  21-globally renowned restaurants over a 
15,000sq m area. Diriyah Square is the 180,000sq m commercial heart of  the Diriyah giga-project in 
Riyadh, the Kingdom of Saudi Arabia’s foremost heritage and culture mixed-use development which 
is set to become a world-class destination synonymous with luxury.

Two days of  Deal-Making commenced on the 31 October in association with Destination Partner 
Diriyah Square, Platinum Partner Sands Retail and Gold Partner Al-Futtaim Malls, offering attendees 
a unique opportunity to connect, explore and develop relationships through pre-arranged meetings 
followed by a networking reception at the British Embassy and a retail safari.

Held on the evening of  the 2 November 2022 at the British Embassy in Riyadh, Saudi Arabia, 
Retail and Leisure International’s seventeenth Global RLI Awards in association with Gold Partner 
Chalhoub Group provided a memorable evening that recognised and celebrated the most visionary 
and innovative retail and leisure concepts from across the globe.

In 2023, both events will be returning to their spiritual home of London and RLI Connect Global 
will continue to connect the world of  Retail, Leisure & Entertainment across the 13 - 14 June with 
those all-important pre-arranged one-to-one meetings in a private meeting room environment, with 
one simple objective, to help you do business in a fast-changing environment enabling you to explore 
new markets and develop new relationships.

Meanwhile, the Global RLI Awards will take place on the evening of  the 15 June and will continue 
to strive for excellence in an industry where the boundaries are always being pushed and now, more 
than ever, it is essential that we continue to collaborate and recognise achievements and ground-
breaking projects around the world. The Global RLI Awards 2023 will once again recognise innovation 
and dynamism in an inspiring industry that continues to adapt and evolve according to fast-changing 
market environments.
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PUBLICATION DATES

RLI JUNE                                 

ISSUE 182
Copy Deadline: 19 May
Publication Date: 26 May

Voyager: Iconic Retail Destinations
Special Feature: Placemaking
Special Feature: Leisure, Wellness & Hospitality
Special Feature: Immersive Attractions & Experiences
*This issue will be on show at RLI’s Annual Events in 

London, UK

RLI MARCH

ISSUE 179
Copy Deadline: 17 February
Publication Date: 24 February

Voyager: MIPIM
Special Feature: GCC inc. KSA Giga-Projects
Special Feature: Global Architecture & 

Masterplanning
Special Feature: Retail & Brand Experience
*This issue will be on show at MIPIM in Cannes, France 

RLI FEBRUARY

ISSUE 178
Copy Deadline: 20 January
Publication Date: 27 January

Voyager: Anticipated Project Openings
EuroShop Insight: Global Shopfitting, Design, Lighting & 

Innovative Technology in Retail
Special Feature: Global 2023 Retail Forecast
*This issue will be accessible through the EuroShop Online Trade 

Press Stand

RLI APRIL                                 

ISSUE 180
Copy Deadline: 17 March
Publication Date: 24 March

Voyager: Africa
Special Feature: International Outlets
Special Feature: AR & VR
Special Feature: Cinetainment
Event: Global RLI Awards Shortlist

RLI MAY

ISSUE 181
Copy Deadline: 14 April
Publication Date: 21 April

Voyager: Asia & Australia
Special Feature: Urban Regeneration
Special Feature: Green Initiatives
Event: Global RLI Awards Showcase
Event: Global RLI Awards 2023 Preview
Event: RLI Connect Global Preview

2023 >>>>

PUBLICATION DATES

RLI NOVEMBER                                 

ISSUE 186
Copy Deadline: 13 October
Publication Date: 20 October

Voyager: MAPIC
Special Feature: F&B Concepts & Trends
Special Feature: Global Entertainment Concepts
*This issue will be on show at MAPIC in Cannes, 

France

RLI JULY/AUGUST RLI OCTOBER

RLI SEPTEMBER                       

ISSUE 183
Copy Deadline: 30 June
Publication Date: 7 July

Voyager: Latin America
Special Feature: Travel Retail
Special Feature: Transformation of Retail Real Estate
Event: Global RLI Awards 2023 Review
Event: RLI Connect Global Review
Global RLI Awards 2023 Winners Brochure

ISSUE 184
Copy Deadline: 18 August
Publication Date: 25 August

Voyager: MENA
Special Feature: Expansion & Franchising
Special Feature: Adaptive Retail Spaces

ISSUE 185
Copy Deadline: 15 September
Publication Date: 22 September

Voyager: UK & Ireland
Special Feature: Start-Ups & Investments
Special Feature: Customer Engagement & Loyalty

RLI DECEMBER/JANUARY

ISSUE 187
Copy Deadline: 10 November
Publication Date: 17 November

Voyager: North America
Special Feature: Artificial Intelligence
Special Feature: Retail Marketplaces

>>>>

RETAIL AND LEISURE INTERNATIONAL 7RETAIL AND LEISURE INTERNATIONAL 6



MEDIA PACK 2023 MEDIA PACK 2023

PRINT & DIGITAL ADVERTISEMENT RATES

DIMENSIONS (height x width)
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DOUBLE PAGE AD (297 x 420mm) DOUBLE PAGE ADVERTORIAL 
PROFILE (297 x 420mm)TYPE AREA: 266 x 395mm 

BLEED: 303 x 426mm 
TRIM: 297 x 420mm

TYPE AREA: 266 x 395mm 
BLEED: 303 x 426mm 
TRIM: 297 x 420mm

FULL 
COLOUR

£3950
with 

INTEGRATED 
VIDEO  
£4000

FULL
COLOUR

£3500

PRINT & DIGITAL ADVERTISEMENT RATES

DIMENSIONS (height x width)
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SINGLE PAGE AD (297 x 210mm)
TYPE AREA: 266 x 185mm 
BLEED: 303 x 216mm 
TRIM: 297 x 210mm

A5 AD (210 x 148mm)

TYPE AREA: 200 x 138mm

FULL 
COLOUR 

£1500

VERTICAL HALF PAGE AD
TYPE AREA: 175 x 122mm 

FULL 
COLOUR 

£1500

HORIZONTAL HALF PAGE AD
TYPE AREA: 130 x 185mm 

FULL 
COLOUR 

£1500

with
 INTEGRATED 

VIDEO  
£3000

FULL 
COLOUR 

£2500
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DIGITAL ADVERTISEMENT RATES

DIMENSIONS (height x width)

RETAIL AND LEISURE INTERNATIONAL 10

DOUBLE PAGE AD (297 x 420mm) DOUBLE PAGE ADVERTORIAL 
PROFILE (297 x 420mm)TYPE AREA: 266 x 395mm 

BLEED: 303 x 426mm 
TRIM: 297 x 420mm

TYPE AREA: 266 x 395mm 
BLEED: 303 x 426mm 
TRIM: 297 x 420mm

FULL 
COLOUR

£2950
with 

INTEGRATED 
VIDEO  
£3000

FULL
COLOUR

£2500

DIGITAL ADVERTISEMENT RATES

DIMENSIONS (height x width)
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SINGLE PAGE AD (297 x 210mm)
TYPE AREA: 266 x 185mm 
BLEED: 303 x 216mm 
TRIM: 297 x 210mm

A5 AD (210 x 148mm)

TYPE AREA: 200 x 138mm

FULL 
COLOUR 

£1250

VERTICAL HALF PAGE AD
TYPE AREA: 175 x 122mm 

FULL 
COLOUR 

£1250

HORIZONTAL HALF PAGE AD
TYPE AREA: 130 x 185mm 

FULL 
COLOUR 

£1250

with
 INTEGRATED 

VIDEO  
£2500

FULL 
COLOUR 

£2000
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SPECIAL POSITIONS

*FRONT COVER PACKAGE INCLUDES: 
Front cover, outside back cover, mention on contents page, cover story (2 
pages of text and colour photographs), integrated video, background wrap on 
RLI website and 3 months reproduction of profile onto RLI website.

(Subject to availability)
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One of Scotland’s leading hospitality groups, 
Buzzworks Holdings, has received keys to its 
new coastal site at the recently constructed 
Greenock Cruise Ship Visitor Centre.

Following the success of popular venues 
Scotts Largs, Scotts Troon and Scotts Port 
Edgar, fitting works are now due to start 
on the company’s highly-anticipated Scotts 
Greenock venue in the coming weeks, 
representing the family run business’ first 
venture into Inverclyde and generating more 
than 70 new jobs for the local community.

The stunning coastal venue will feature 
a striking central bar, whilst the luxurious 
restaurant and show-stopping open-air roof 
top terrace will boast the most incredible 
views out on to the River Clyde.

Scotts will bring its brand of stylish 
coastal escapism to Greenock and guests 
will soon be able to enjoy everything from 

P-THREE, the specialist real estate agency 
and consultancy focused on mixed-use 
development and prime retail and leisure 
leasing, has been selected by the London 
Legacy Development Corporation (LLDC) 
to lead on the leasing of the key restaurant 
and catering anchors on Queen Elizabeth 
Olympic Park, including 15,800sq ft (GIA) of 
restaurant space at East Bank. 

In addition, P-THREE has been appointed 
to secure operators for the ArcelorMittal 
Orbit, the UK’s tallest sculpture and world’s 
longest and tallest tunnel slide created by 
Anish Kapoor and Cecil Balmond and The 
Podium, a 14,105sq ft restaurant space.

P-THREE’s appointment on the scheme 
follows its delivery of an in-depth Retail 
Vision strategy for Queen Elizabeth 
Olympic Park for LLDC. 

classic fish and chips and mouth-watering 
burgers, to prime Scotch steaks and freshly 
landed langoustines cooked to perfection 
on the chargrill.

From the bar, Scotts will offer an 
impressive selection of wines and 
champagnes by the glass, not to mention 
an incredible cocktail selection prepared by 
some of the company’s talented and award-
winning mixologists.

Internationally acclaimed designer Jim 
Hamilton is leading the design of the project, 
which will see Buzzworks invest a sizeable 
seven-figure sum into the venue. 

As works get underway on the upcoming 
Scotts Greenock, the family-owned 
Buzzworks will be offering a number of 
exciting jobs opportunities across the 
venue, both within the kitchen and front  
of house.

P-THREE APPOINTED TO LEASE ICONIC 
ARCELORMITTAL ORBIT

FULL STEAM AHEAD FOR BUZZWORKS 
IN GREENOCK
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WINGSTOP TO ADD A NEW SITE
The company is opening its first standalone retail 
unit at Gallions Reach Retail Park in East London’s 
Beckton. Lemon Pepper Holdings, which is the 
UK master franchisee and brand partner of the 
American chicken wing concept has acquired a 
former Bella Italia site at Gallions Reach. It will open 
either late this month or in early April.

SEVEN DIALS GROWS F&B OFFER
Shaftesbury has announced that Seven Dials is set 
to welcome Crudo Cevicheria, London’s first build-
your-own cevicheria this month. The restaurant, 
which will be located at 36 Monmouth Street, will 
feature its distinctive menu that spotlights the classic 
Peruvian dish. The site will be the brand’s fourth, 
joining sites in Old Street, Hackney and Fitzrovia.

UNDER ARMOUR SET TO EXPAND
The company is set to open three brand-owned stores 
in key cities throughout the UK over the next couple 
of months, following significant growth and consumer 
demand in the market. The stores are part of Under 
Armour’s overall strategy to strengthen its direct-
to-consumer channel, a key element of the brand’s 
growth plan in the UK and wider EMEA region.

BLACK SHEEP COFFEE EXPANDS
Specialist coffee chain, Black Sheep Coffee, has 
selected centre:mk for the lates site in its growing 
portfolio. Set to open in May, the store will feature 
the brand’s iconic cafe menu offering a signature 
range of 100 per cent specialty grade Robusta 
beans, Norweigian waffles, smoothies, shakes and 
light bites.

MANGO CHOOSES CENTRE:MK
Mango, one of Europe’s leading fashion groups, 
has selected centre:mk, one of the top 10 retail 
and leisure destinations in the UK, for its latest 
location. The new store, which is set to open 
this summer, will have a selling space of over 
4,500sq ft and it will exclusively distribute the 
Mango women’s collection.

INBRIEFNEWS

After two devastating earthquakes with 
magnitudes of 7.9 & 7.7 on 6 February which 
effected 11 cities (the epicentre being in K. 
Maras and the surrounding cities of Hatay, 
Adıyaman, Malatya, G. Antep, Kilis, Osmaniye, 
Ş. Urfa, Adana, Diyarbakır and Elazığ) with a 
total population of 13.5 million citizens in the 
Southeastern part of Turkey. The death toll 
from the earthquakes has topped more than 
40,000 lives and more than 100,000 injured. 
Over 230,000 buildings have been destroyed 
or damaged to an unlivable condition and 
need to be demolished immediately.

Avi Alkas, Chairman of Alkas Consulting 
said that during this time of turmoil, the 37 
shopping centres of the region which remained 
standing with minor damages started to indeed 
serve as centres of relief after the terrible 
earthquakes. People are displaced from their 
homes and in need of access to essential daily 
water, food and medical supplies. Shopping 
centres are providing a centralised location 
for humanitarian aid distribution, with their 
large open spaces and some stores that can 
be used as distribution points. In addition to 
aid distribution, shopping centres are offering 
means for temporary shelter too. Some 
shopping centres with their large parking 
lots enable the construction of tents too, for 
people to stay in. These shopping centres are 
not only providing places for shelter to many 
victims in the cold winter nights, but also 
serving them hot food from their temporary 
portable field kitchens.

Shopping centres also serve as gathering 
places for people to come together and 
support each other during the crisis. They 
are also used as provisional communication 
and civil municipal centres where people 
can exchange information and make plans 
for recovery and rebuilding. After the urgent 
recovery support there are efforts to start 
using them as temporary educational facilities 
for school needs. Overall, our shopping 

SHOPPING CENTRES USED AS CENTRES OF 
RELIEF AFTER EARTHQUAKES IN TURKEY
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ECOALF OPENS MILAN FLAGSHIP
Not long after opening its Madrid shop in Caleido, 
the Spanish sustainable company has landed in the 
centre of Milan with a boutique located in Piazza 
Gae Aulenti. The 80sq m, one-storey Ecoalf flagship 
shop retails the Spanish brand’s latest collections, 
including its range of clothing and footwear along 
with accessories.

MARIONNAUD ADDS CONCEPT
The perfumery brand Marionnaud has launched a 
new store concept called the Greener Store. Entirely 
redesigned, this 271sq m store combines eco-design, 
personalisation and services. The new unit has been 
opened at 4 Temps de la Défense shopping centre 
near Paris and continues the brand’s recycling 
program that was initiated back in 2016.

MAJOR OUTLET IS SET TO GROW
Fashion House Group will start in Q2 of this year 
the construction of the second phase of Fashion 
House Outlet Centre Pallady, which is located in 
the eastern part of Bucharest. The company is set 
to invest around €45M in the expansion, which is 
the seventh of its kind developed by Liebrecht & 
wooD and Fashion House Group across Europe.

MIXUE ADDS AUSTRALIA OUTLET
Chinese tea chain Mixue has launched in Australia, 
opening its first store in Sydney’s World Square 
shopping centre. Two more locations are imminent 
in Brisbane and Melbourne. The Sydney store 
features floor-to-ceiling windows spanning an entire 
wall and red steel frames. The brand was founded  
in 1997.

DEAL AGREED BY COLLINS FOODS
Collins Food’s wholly-owned Dutch subsidiary 
(Collins Foods Netherlands Operations) has 
entered into a share purchase agreement to 
acquire eight KFC restaurants in the Netherlands 
from R.Sambo Holding. Collins Foods MD & CEO 
Drew O’Malley said the acquisition is another “step 
forward” for their European growth strategy.

INBRIEFNEWS

centres are playing an important role in 
providing relief and support in the aftermath 
of these terrible earthquakes.

After taking lessons from the calamity of 
these earthquakes, we need to consider new 
angles of constructing future shopping centres 
in the potential earthquake threat areas, 
explains Alkas.

It is also important to carefully consider 
locations for new shopping centres. The sites 
should be away from known geological hazard 
areas such as fault lines, liquefaction zones, or 
areas prone to landslides. Additionally, zoning 
regulations and building codes may have changed 
in the aftermath of the earthquake, so it’s 
important to ensure that the proposed locations 
will be compliant with current regulations.

Alkas highlights that the design of the new 
shopping centres should also prioritise safety 
and resilience. Building codes and standards 
may have changed in the aftermath of such 
earthquakes, so it will be of utmost importance 
to ensure that new shopping centres, public 
buildings and related service areas would 
meet or exceed current standards. The 
buildings should also be designed to withstand 
potential future earthquakes, with features 
such as seismic bracing, reinforced masonry 
and flexible structural elements.

Dave & Buster’s Entertainment Inc. is 
offering an interactive customer experience 
on a popular immersive gaming platform.

The entertainment/restaurant chain is 
opening “Dave & Buster’s World” on the 
Roblox gaming platform. This metaverse 
environment enables visitors to play a 
variety of multi-user games, as well as 
unlock hidden “secret experiences.”

Dave & Buster’s World includes virtual 
versions of all the attractions from a brick-
and-mortar Dave & Buster’s restaurant. 
Users can purchase power drinks for 
greater speed, strength, and skill in arcade 
games, while The Winner’s Circle, Dave & 
Buster’s prize shop, has been recreated in 
the metaverse.

Metaverse customers can also trade in 
their tickets for in-game customizations like 
trails and descriptors, or purchase premium 

New Balance has gone customer-centric in its 
hometown.

The athletic footwear giant has opened 
a new retail concept on Boston’s Newbury 
Street that puts people - as opposed to 
products - at the centre of the consumer 
experience. The Boston outpost is the second 
of its kind globally, with the first opening in 
Guangzhou, China in December last year.

Designed around a central seating area, the 
store aims to encourage customers to come 
together and find their authentic style, the 
company said.

The new concept features an edited 
assortment of products. Visual storytelling 
accompanies select products, highlighting 
the makers and origins behind the items and 
illuminating New Balance at the intersection 
of sport and culture.

add-ons that enable them to personalise 
their experience through features such as 
outfits, pets and accessories. The company 
has worked with agency partner Camelot 
Strategic Marketing & Media and Roblox 
developer Melon to create this new 
metaverse experience. 

“Dave & Buster’s is the pioneer in midway 
and arcade games,” said Chris Morris, 
CEO at Dave & Buster’s. “That creativity 
and innovative spirit continues to drive 
us to explore new ways to expand our 
leadership in interactive experiences for 
our customers. I am excited for Dave & 
Buster’s to enter this rapidly growing digital 
space with Dave & Buster’s World.”

Founded in 1982, the business is 
headquartered in Coppell, Texas and 
operates over 200 venues under the two 
brands Dave & Buster’s and Main Event.

NEW BALANCE DEBUTS NEW STORE 
CONCEPT IN BOSTON

DAVE AND BUSTERS BRINGS THE FUN 
TO THE METAVERSE
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SHOWCASE IN RAPID EXPANSION
The retailer Showcase, which bills itself as “home 
of the hottest trends,” has opened its 150th store 
which is located in Huntington Station in New York. 
In the last six months the brand has completed the 
largest and single expansion in its 29-year history, 
opening 31 stores across 13 states in the Northeast 
region of the US.

WAREHOUSE RETAILER GROWS
BJ’s Wholesale Club is adding to its footprint in the 
Sunshine State. The Massachusetts-based membership 
warehouse club retailer has opened a store in 
Davenport, Florida. It is the company’s 36th store 
in the state and means there is now a total of 236 
sites across the US. The new club opens as the brand 
continues its expansion beyond its Eastern home base.

COEN MARKETS TO ADD UNITS
The convenience and fuel retailer is enabling 
shoppers to pay for purchases without needing to 
stand in line or scan their items. Coen Markets Inc. 
is launching two checkout-free stores in partnership 
with frictionless shopping startup Grabango at 
stores in Oakdale and Southpark, both of which are 
in Pennsylvania.

BOSCOV’S TO HIT A MILESTONE
The family-owned business has announced the 
signing of the lease on the chain’s milestone 
50th store, at Meadowbrook Mall in Bridgeport, 
West Virginia.  The unit is the company’s first in 
West Virginia, whilst the other 49 can be found 
in Pennsylvania, New York, New Jersey, Maryland, 
Delaware, Connecticut, Rhode Island and Ohio.

CHIPOTLE  TO LAUNCH FARMESA
Chipotle’s Mexican Grill is set to launch a 
“California-inspired fresh eatery” concept. The 
quick-serve restaurant company has said it is 
opening a new brand, called Farmesa, at Third Street 
Promenade in Santa Monica, California. The concept 
is set to have a soft opening with a reduced menu 
before its opening later this month.

INBRIEFNEWS

Saudi Arabia will soon be home to the 
world’s largest modern downtown in 
Riyadh, titled New Murabba, the Kingdom’s 
Crown Prince Mohammed bin Salman bin 
Abdulaziz, Prime Minister has announced

The project is scheduled to be completed 
by 2030 and will add on to the kingdom’s 
roster of 15 upcoming megaprojects, set to 
transform the nation. The launch of the New 
Murabba Development Company (NMDC) 
aims to develop the world’s largest modern 
downtown in Riyadh, which will contribute 
to the city’s future development in line with 
Saudi Vision 2030, the Saudi Press Agency 
(SPA) reported. 

The launch of NMDC is part of PIF’s 
strategy to increase local content, enable 
the private sector and contribute to the 
development of real estate projects and 
the local infrastructure, while diversifying 

Italian fashion & footwear brand Geox is 
expanding its presence in the GCC through 
a strengthened strategic partnership with 
Beside Group, a distributor of international 
fashion brands in the Middle East.

Beside has been the exclusive Geox 
retailer and distributor in the region since 
2020 and has collaborated with the Italian 
brand to develop a robust business plan. 
Currently, Geox has 13 mono-brand stores 
located across key malls in the UAE, Saudi 
Arabia and Qatar.

Encouraged by the success of their 
existing stores – as Geox generated 
€10M worth of revenue in the region – 
the partners have decided to renew the 
agreement and extend it for another 10 
years during which they plan to expand the 
store network to 25 by 2027.

sources of income for the Saudi economy. 
The project is expected to add $48bn to 
non-oil GDP and create 334,000 direct and 
indirect jobs by 2030.

New Murabba will feature eco-friendly 
zones, walking and cycling paths and over 80 
entertainment and culture venues. Spread 
across an area of 19sq km at the intersection 
of King Salman and King Khalid roads, the 
development will boast 104,000 residential 
units, 9,000 hotel rooms and 980,000sq m 
of retail space. In addition, the development 
will include more than 1.4 million square 
metres of office space, 620,000sq m of 
leisure assets and 1.8 million square metres 
of community facilities.

Residents can expect a 15-minute walking 
radius and an internal transport system for 
easy access to the various amenities and it 
is is just a 20-minute drive to the airport.

GEOX RENEWS PARTNERSHIP TO 
EXPAND STORE NETWORK

SAUDI ARABIA ANNOUNCES WORLD’S 
LARGEST EVER DOWNTOWN IN RIYADH
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MALL OF MUSCAT ADDS UNITS
From coffee chains to premium fragrances and 
jewellery, several brands including Costa Coffee, 
Amouage, Pure Gold as well as budget concept 
Family Outlet Store opened in Oman’s Mall of 
Muscat. Moving forward, more F&B brands and 
entertainment concepts are scheduled to open in 
the mall.

NEW HOTEL TO OPEN NEXT YEAR
Four Seasons Hotels and Resorts, the world’s 
leading luxury hospitality company is expanding its 
presence in the Middle East alongside Saudi-based 
investment firm Midad Real Estate. Together, they 
will introduce Four Seasons Hotel and Private 
Residences Jeddah at the Corniche, a new-build 
coastal retreat scheduled to open next year.

JOE & THE JUICE SET TO GROW
Danish healthy-eating lifestyle brand Joe & The Juice 
with more than 300 locations in 16 countries has 
revealed its growth strategy for the UAE. Operated 
by Lavoya Restaurant Group in the region, Joe & The 
Juice is set to open new stores, coupled with the 
launch of its delivery app. The brand launched in the 
region back in September 2022.

FLAGSHIP LAUNCHES IN DUBAI
The world-renowned franchise Kenny Rogers 
Roasters recently marked its brand presence 
in Dubai. The company, which is known for its 
rotisserie-roasted chicken, Kenny Rogers Roasters 
is a casual dining restaurant that opened its doors 
to its first flagship restuarant in the UAE with an 
outlet in Deira.

NOON.COM ACQUIRES NAMSHI
Regional e-commerce titan noon.com has 
completed the acquisition of the online fashion 
platform Namshi. With this purchase, Namshi is 
now a part of noon’s digital ecosystem and the 
latter will continue to support Namshi’s growth as 
an independent entity within the company. Namshi 
has been operating since 2011.

INBRIEFNEWS

Fendi has opened two new flagship stores 
in Asia; one is in Japan and the other is in 
South Korea.

Dubbed ‘Palazzo Fendi Omotesando’, the 
new Japanese store is located in Tokyo’s 
Omotesando district, and embraces the 
Fendi universe, where the full women’s 
and men’s collections are showcased “in 
a grandeur that brings Rome to Tokyo,” 
according to the luxury brand.

The store was designed by Fendi’s 
architecture department and spans more 
than 9,230sq ft over three floors. The 
store carries Fendi Casa and the brand’s 
home decor and lifestyle accessories 
collection and special design pieces by Arno 
Declercq and Roberto Sironi, in addition 
to its men’s, women’s, furs, leather goods  
and accessories collections.

Likewise, Fendi opened its first flagship 

Japanese luxury brand Issey Miyake has 
opened a new Tokyo flagship, located in the 
capital’s trendy Ginza district.

Dubbed ‘Issey Miyake Ginza / 442’, the 
new store is named after its new address 
and is located just around the corner of 
the Issey Miyake store on Gasuto Dori 
Street. Spanning four levels, the new store 
is inspired by “the sophistication and the 
playfulness of Ginza.

Designed by Japanese designer and artist, 
Tokujin Yoshioka, the store space integrates 
solid aluminum panels into its minimalist 
design, to reflect the design elements of the 
label’s aesthetic.

There is also a new gallery space called 
Cube, that exhibits work of not only Issey 
Miyake brands but also other practices of 
design, arts and crafts.

boutique in Seoul, South Korea recently.
Dubbed ‘Palazzo Fendi Seoul’, the 

boutique is located in Cheongdam-dong and 
spans over 750sq m with a façade echoing 
Fendi’s headquarters in Rome.

The first Seoul store for the brand boasts 
a 52ft high facade made up of stainless steel 
and central glass windows. It also houses 
LED arches, a Fendi signature riffing on the 
company’s headquarters in Rome’s Palazzo 
della Civiltà Italiana.

Spanning four floors, each level is designed 
with different marble, corresponding to the 
metal cuts on the facade, ranging from the 
Arabescato Vagli, to the Patagonia Black and 
White, or the Blue Roma with its light green 
and camel shades and the powerful Crystal 
Blue marble. The marble is contrasted 
against rough cement columns and beams, 
champagne metal and steel.

ISSEY MIYAKE UNVEILS A NEW FLAGSHIP 
SITE IN GINZA

FENDI OPENS TWO NEW FLAGSHIPS
IN SEOUL AND TOKYO
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KIEHL’S UNVEILS INDORE UNIT
The brand has opened an exclusive store in Indore 
and with it makes its entry into the Central India 
market. With this expansion, Kiehl’s enters the 
Central India market for the first-time, indicating 
the region’s demand and potential for evidence and 
science-based skincare, according to the statement 
released by the company.

PLANET BUDDIES SET FOR ASIA
The European-based sustainable kids brand Planet 
Buddies has chosen Asia as its next potential market 
after launching in Europe and the UK three years 
ago. The mission of the brand is to inform children 
about the problems that put animals in danger of 
extinction while also working to increase global 
awareness of endangered species. 

DISTRIBTUION DEAL GETS INKED
TH International Limited, operator of Tim Hortons 
coffee shops in China, has announced that its 
board of directors has approved a deal to develop 
Popeyes in mainland China and Macau. In the all-
share transaction, Tims China has acquired the 
exclusive rights to develop and sub-franchise the 
Popeyes brand in the two markets.

EXPANSION FOR BURGER SINGH
Burger Singh is the quintessential Indian success 
story. In nine short years, the brand has rapidly 
made its mark on the Indian fast food industry. They 
now have over 100 stores in more than 50 cities 
and they are the fastest-growing burger chain of 
Indian origin and have the country’s third highest 
burger delivery volumes. 

SIFT & PICK IS SET FOR GROWTH
The company has launched its first brick-and-mortar 
site in Malaysia and it is situated on the first floor of Mid 
Valley Megamall in Kuala Lumpur. It means Malaysian 
fans no longer have to fly to Changi Airport to shop 
for the brands. The omni-channel fashion platform has 
installed a simple and contemporary retail design that 
features white as the primary colour.

INBRIEFNEWS

FRONT  
COVER 

PACKAGE 
£6995*

FRONT COVER PACKAGE:

AD AREA 
65 X 185MM

£2995

STRIP ADS ON NEWS PAGES:

A series of  5 strip advertisements appearing on the bottom right hand page of  each of  the 
news sections giving your company the chance to highlight and promote your expertise 

and services in each region of  the world, this could either be a series of  advertisements that 
lead on from each other or 5 separate adverts to promote several individual items.

SPECIAL POSITIONS
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ONLINE ADVERTISEMENT RATES

320x250px 
£1500

510x150px 
£1995

Homepage Header 
Banner Advert 
replicated on all pages 
with a hyperlink to 
click through to your 
own website

Homepage Square 
Banner Advert with  
a hyperlink to click 
through to your own 
website 

Homepage Banner 
Advert with a 
hyperlink to click 
through to your 
own website

RETAIL AND LEISURE INTERNATIONAL 14

730x90px 
£2995

SPONSORED 
ONLINE 
ARTICLE
A special online article can be 
incorporated on to our website 
www.rli.uk.com in the relevant 
section with a direct access 
button from the Homepage for 
easy access.

*Cost includes all web design, 
editorial fees and reproduction 
on to the RLI website.

£1500*

ONLINE ADVERTISEMENT RATES

300x160px 
£1995

Newspage Strip Banner 
Advert replicated on all 
news pages with a hyperlink 
to click through to your 
own website 
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197mm

GATEFOLD COVER

FULL 
COLOUR 

£6950

TRIM: 297 x 404mm 
BLEED: 303 x 410mm

BOUND IN INSERTS

FULL 
COLOUR 

£3950

FULL 
COLOUR 

£6950

4 PAGES
TRIM: 297 x 420mm 
BLEED: 303 x 426mm

Printed on 300 gsm card

2 PAGES
TRIM: 297 x 210mm 
BLEED: 303 x 216mm

PRINT ONLY SPECIAL POSITIONS
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DIGITAL NEWSLETTER ADVERTISING

Contact me if you and your company want to benefit from
these high quality and international B2B-tools: jayne.rafter@rli.uk.com

Target: 85,000 named individuals
Frequency: Weekly
Size: 600 pixels wide x 150 pixels tall (Maximum)
Format: JPEG, PNG, static GIF
Link: URL destination for the advertisement

We can create your own special newsletter 
branded with your company logo in cooperation 

with our team. 

We can highlight your company, projects and expertise 
to inform your target group. This is limited to one per 
week and will be sent to 85,000 named individuals 
within the Retail & Leisure Industry.

RLI  NEWSLETTER BANNER £1500 
PER 

NEWSLETTER

£4500 
PER 

NEWSLETTER

COMPANY NEWSLETTER
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CONTACTS

CALLUM 
RAFTER

 
EVENTS 
CO-ORDINATOR 
callum.rafter@rli.uk.com

JAMES
QUINN

 
RETAIL & LEISURE INTERNATIONAL  
EDITOR 
james.quinn@rli.uk.com

CHRIS
LORD

 
RETAIL & LEISURE INTERNATIONAL  
GROUP BUSINESS DEVELOPMENT MANAGER 
chris.lord@rli.uk.com

JAYNE
RAFTER

 
PUBLISHER OF RETAIL & LEISURE INTERNATIONAL 
AND FOUNDER OF RLI CONNECT 
jayne.rafter@rli.uk.com

TOM
SIMPSON

 
RETAIL & LEISURE INTERNATIONAL 
DESIGN & PRODUCTION MANAGER 
tom.simpson@rli.uk.com

Telephone  +44 (0) 1706 212 200
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