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RLI - Retail & Leisure International stands as the only global magazine dedi-
cated to both the retail and leisure sectors, offering a unique and unparalleled perspec-
tive on the industries shaping our world today.

With an unwavering focus on the retail, leisure and commercial real estate markets, RLI
delivers a dynamic mix of breaking global news, thought-provoking features on emerg-
ing trends, in-depth interviews with visionary CEOs and exclusive insights from the
industry’s most influential players. Our content offers readers a comprehensive under-
standing of how retail and leisure developments are transforming the global landscape.

For two decades, RLI has been the trusted bridge connecting the industry’s key play-
ers. From Retailers and Developers to Investors, F&B Operators, Leisure & Entertain-
ment Innovators, Contractors, Architects and Government Bodies, we work hand-in-
hand with leaders across all facets of the sector. Our mission? To amplify brands, unveil
ground-breaking concepts and projects and spotlight new initiatives that redefine the
future of retail and leisure.

Distributed monthly to an elite digital audience of 85,000 CEOs, Directors and Key
Decision Makers, RLI ensures your brand reaches the decision-makers shaping the in-
dustry’s future. As the chosen Media Partner for premier international events such as
MIPIM and MAPIC, RLI offers unmatched opportunities for exposure and recognition
on both national and international stages.

Stay informed. Stay inspired. Stay ahead with RLI Magazine—your gateway to the
pulse of global retail and leisure innovation.
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THE WEBSITE

The RLI Website has experienced extraordinary growth over recent
years, now attracting over 400,000 visits each month. With dai-
ly updates delivering the latest global retail and leisure news, our plat-
form is a go-to resource for industry professionals worldwide. Or-
ganised into five key sections—UK, International, Americas,
Middle East and Asia—we provide a comprehensive, region-spe-
cific view of the trends and developments shaping the industry.

But that’s just the beginning. Our website brings the best of RLI
Magazine to life, featuring Lead Interviews, Special Fea-
tures, Profiles, Cover Stories, and World-Class Retail
Spotlights, ensuring readers have 24/7 access to the exclusive con-
tent they trust.Visitors can also explore dedicated sections that add
real value:

* Events: Your guide to the biggest and most influential retail and
leisure real estate gatherings worldwide.

* Galleries: A showcase of cutting-edge designs and shopfitting in-
novations transforming the face of retail, created for a global audi-
ence of decision-makers.

* Insights & Reports: In-depth analysis of the industry’s current
state and emerging trends, helping you stay ahead of the curve.

Whether you're seeking the latest headlines, inspiration, or actionable
insights, the RLI Website is your ultimate destination for all
things retail and leisure—always keeping you informed, inspired
and connected.
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RLI EVENTS

RLI continues to stand at the forefront of innovation, collaboration and
thought leadership, consistently evolving to meet the dynamic needs of
the global retail and leisure industries.

Through our exclusive forums, curated deal-making events and pres-
tigious awards programmes, RLI provides a platform for key stakehold-
ers to unlock new opportunities, forge strategic partnerships and share
transformative ideas that are shaping the future of our industry.

Our global initiatives unite developers, retailers, investors and visionaries
in dynamic environments designed to spark creativity, accelerate growth
and celebrate excellence. From immersive discussions to unforgettable
recognition evenings, every RLI experience is crafted to empower pro-
gress and spotlight innovation.

Having proudly marked two decades of industry leadership, RLI now
looks to the future with renewed purpose—continuing to champion the
people, projects and possibilities driving the next generation of retail
and leisure.

RETAIL AND LEISURE INTERNATIONAL 4

MEDIA PACK 2026



RLI EVENTS

Connecting the World of Retail Real Estate

Over the past |13 years, RLI Connect Global has established itself as
the premier event for bringing together retail real estate professionals
from across the globe. From London and Dubai to Istanbul, Los Angeles
and Riyadh, this influential platform has united thousands of industry
leaders to connect, collaborate and seize business opportunities on an
international scale.

As the industry continues to evolve, the importance of collaboration,
idea exchange and strategic networking has never been greater.

RLI Connect Global remains at the forefront, offering unparalleled
opportunities to explore emerging markets, cultivate relationships and
drive innovation that shapes the future of retail real estate worldwide.

For details go to:
www.rliconnect.com

Connecting the MENA Retail & Leisure Ecosystem

RLI Connect MENA is RLI’s dedicated platform for bringing together senior
decision-makers from across the retail, leisure and lifestyle real estate ecosystem in
the Middle East and North Africa. Having taken place in Dubai, Istanbul and Riyadh,
since inception in 2016, it has established itself as a trusted forum for collaboration,
insight and deal-making across the region.

Designed to foster meaningful connections between global brands, regional
developers, owners, investors, franchise partners and industry experts, RLI Connect
MENA provides a curated environment for strategic dialogue, knowledge exchange
and long-term relationship building. As the MENA region continues to experience
rapid growth and transformation, the importance of collaboration and cross-border
partnerships has never been greater.

Through its carefully curated community and international
reach, RLI Connect MENA continues to strengthen ties
between global and regional stakeholders, reinforcing
RLI’s position as a leading connector within the
world of retail and leisure real estate.

For details go to:
www.rliconnect.com/mena/
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PUBLICATION DATES

MARCH

Copy Deadline: 13 February

Publication Date: 20 February

World-Class Real Estate: Spotlight on MIPIM
Special Feature: UK & Ireland

Special Feature: Global Architecture

& Masterplanning

Event: RLI Connect MENA Preview

Event: IGDS World Department Store Summit Preview
*“This issue will be on show at MIPIM in Cannes, France

JUNE

Copy Deadline: 22 May
Publication Date: 29 May
World-Class Retail: Spotlight on
Iconic Retail Destinations

Special Feature: Immersive
Attractions & Experiences
Special Feature: International Outlets
Event: RLI Connect MENA Review
Event: IGDS World Department
Store Summit Review

2026

FEBRUARY

Copy Deadline: 23 January

Publication Date: 30 January

World-Class Real Estate: Spotlight

on Anticipated Project Openings

Special Feature: Global Shopfitting & Design
Special Feature: Global Retail Forecast 2026
Event: MIPIM Preview

APRIL/MAY

Copy Deadline: 20 March

Publication Date: 27 March

World-Class Real Estate: Spotlight on KSA & Giga-Projects
Special Feature: The Evolution of Luxury Retail

Special Feature: Urban Regeneration

Special Feature: Department Stores of the Future

Event: MIPIM Review

*This issue will be on show at RLI Connect MENA in Riyadh, Saudi Arabia
*This issue will be on show at the IGDS World Department Store Summit
in Mexico City, Mexico
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PRINT & DIGITAL ADVERTISEMENT RATES

TO SERVE
D FLAVOUR

MISSION
R

WE'RE Or A

FULL
COLOUR

with
INTEGRATED
VIDEO

DOUBLE PAGE AD (297 x 420mm) DOUBLE PAGE ADVERTORIAL

TYPE AREA: 266 x 395mm PROFILE (297 x 420mm)
BLEEP: 303 x 426mm TYPE AREA: 266 x 395mm
TRIM: 297 x 420mm BLEED: 303 x 426mm

TRIM: 297 x 420mm
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PRINT & DIGITAL ADVERTISEMENT RATES

DIMENSIONS (height x width)

FULL

1 with
l cucke G o —yey e INTEGRATED
3 COLLEC y

VIDEO
£3495

SINGLE PAGE AD (297 x 210mm)

TYPE AREA: 266 x 185mm
BLEED: 303 x 216mm
TRIM: 297 x 210mm

VERTICAL HALF PAGE AD
TYPEAREA: 175 x 122mm

MEDIA PACK 2026

A5 AD (210 x 148mm)
TYPE AREA: 200 x |38mm

,  FULL
COLOUR

HORIZONTAL HALF PAGE AD
TYPE AREA: 130 x 185mm
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DIGITAL ADVERTISEMENT RATES

TO SERVE
D FLAVOUR

MISSION
R

WE'RE Or A

FULL g & 7
COLOUR = | | gk COLOUR

with
INTEGRATED
VIDEO

DOUBLE PAGE AD (297 x 420mm) DOUBLE PAGE ADVERTORIAL

TYPE AREA: 266 x 395mm PROFILE (297 x 420mm)
BLEEP: 303 x 426mm TYPE AREA: 266 x 395mm
TRIM: 297 x 420mm BLEED: 303 x 426mm

TRIM: 297 x 420mm
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DIGITAL ADVERTISEMENT RATES
D R

DIMENSIONS (height x width)

FULL

with
INTEGRATED
VIDEO
£2995

SINGLE PAGE AD (297 x 210mm) A5 AD (210 x 148mm)

TYPE AREA: 266 x 185mm .
BLEED: 303 x 216mm TYPE AREA: 200 x 138mm
TRIM: 297 x 210mm

,  FULL
COLOUR

VERTICAL HALF PAGE AD HORIZONTAL HALF PAGE AD
TYPEAREA: 175 x 122mm TYPE AREA: 130 x 185mm
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SPECIAL POSITIONS

FRONT COVER PACKAGE:

(Subject to availability)

THE WORLD'S ONLY GLOBAL RETAIL AND LEISURE MAGAZINE

135
U.S. POLO ASSN.

SINCE 1890

COVER |  STORY

RETAIL & LEISURE INTER
www.rli.uk.com
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>
BARRAFINA | ICONIC RETAIL DESTINATIONS | IMMERSIVE ATTRACTIONS & EXPERIENCES | SCALPERS | THE EVOLUTION OF LUXURY RETAIL | URBAN REVIVO

. i COVER

*FRONT COVER PACKAGE INCLUDES: PACKAGE
Front cover, outside back cover, mention on contents page, cover story £7995%

(2 pages of text and colour photographs), integrated video, background wrap

on RLI website and 3 months reproduction of profile onto RLI website.
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SPECIAL POSITIONS

STRIP ADS ON NEWS PAGES:

Maximise Your Reach Across the Globe

Capture attention where it matters most with a series of five strip advertisements strategically placed on the bottom right-hand page of each
regional news section. This premium positioning allows your company to showcase its expertise and services across key markets worldwide.

Whether you choose a cohesive series of ads that tell a compelling story or five distinct designs spotlighting individual products, services, or
initiatives, this format ensures maximum visibility and impact in every region. Elevate your brand presence and drive engagement on a truly global scale.

UK

SHEFFIELD’S NEW INDEPENDENT RETAIL HUB,
LEAH’S YARD, HAS OPENED TO THE PUBLIC

The redeveloped Grade I lsted Leah's Yard on Cambridge Street has

for some of Sheffeld's finest independent businesses.
Leah's Yarc

of retal and F& businesses, such as Hop Hideout beer emporium, La
Bibloteka book shop, Roots and Blooms florist, Gravel Pi houseplants
and Mesters' Market farm shop. Also offering 2 food and drink option is
the Chocolate Bar, a craft chocolate café and bar concept operated by
Sheffelds acciaimed bean-to-bar chocolaters, Bulion.

The upper
Kelham Barber, Hatch Product Design, James Morrs (freelance designer
and photographer), Persephonica podast studio, Sheffeld Tribune,

ol pany).
“The opening of Leahs Yard is seen as the final piece of the Jigsaw for
the Heart of the Ciy project in the city.

STORE IN 2023, WHICH IS

70 8E AVIBRANT COMMUNTY SPACE TH AEDEVELOPMENT PLAN INCLUDES DEHOLISING THE EXISTING DFPARTHENT STORE T CREATE  PUBLIC SQUARE

MOSS MAKES OUTLET
DEBUT AT CALEDONIA PARK

SOSANDAR TAKES
METROCENTRE SITE

Railpen, one of the largest pension managers in the UK, has announced
leading menswear brand, Moss,has opened at Caledonia Park, Scotiand's
outlet vilage. Thi
destination, with Moss opening a new generation store.
toss, which recenty dropped Bros’ from its branding, has opened a
ledonia Park, col

2

‘The Metrocentre Partnership has announced that Britsh womenswear
brand, Sosandar, has signed at top five UK super regional mal
Metrocentre. Set to make it regional debut inthe heart of the scheme,
the womenswear retailer wil be launching its third standalone bricks-
and-mortar location n the destnaton's upper Platinum Mall

Sosandar has signed for a 2,047sq f unt that sis i the heart of
of tothe out the M such
‘modern menswear customer. October,

BrianBrick, CEO a Moss, s “Scotand 2 growing mrket for cur _bringing s eminne and i sesthtc o Metrocenr,stocking  vide
business, with C: range of o providing

pe
we've begun a sustained long-term investment north of the border.
We've leaned into our 173 years of expertise to land our most modern

a fashion-forward, affordable, and my- quality selection of staple pieces
designed for longevity.

taloring offer yet, alongside a range of pr i styles to form a
really considered collection.”

& RETAIL & LEISURE INTERNATIONAL SEPTEMBER 2024

recent news that Mango is also set to join
Metrocentre’s Lower Red Mall ater this year:

AD AREA
65 X I8SSMM

NEWS

THE MELIA COLLECTION HAS
OPENED A NEW SITE

Tt manseals

DOLCE BY WYNDHAM BARCELONA
RESORT OPENS ITS DOORS

NEWS

CITIZENM LAUNCHES ITS
THIRD PROPERTY IN MIAMI

T s o e e 1
o

FOURTEEN NEW BRANDS SOLIDIFY
ROYALMOUNT'S LUXURY OFFERING
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ONLINE ADVERTISEMENT RATES

Premium Home

Page Banner Advert

Elevate your brand with exclusive
placement on our high-traffic home
page. Featuring a direct click-through
to your website, this premium ad

ensures maximum visibility and © o nowopen! "’;
seamless engagement with industry ; = Bl
decision-makers, driving immediate '
action and increasing brand : B Y P05 I s o
recognition. | o AN
» -’ i ‘Barcelona Store
cp Company Boutique Lands in Pars g (:;ij
w0UN2
A WEASTLE
750x195px

ut 26 Countries and Regions g

. Througho

DISCOVER 11 PREMIUM
FASHION OUTLETS IN
EUROPE’S MOST EXCITING
DESTINATIONS

g YA

320x250px
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ONLINE ADVERTISEMENT RATES

Newspage Strip Banner

Advert replicated on all news
pages with a hyperlink to click
through to your own website

750x140px

)
»~ Nominations now open! mciosa

Chapman Taylor Reveals New Project

21/02/2025

":

)_ i

The multi-award winning practice of global architects and masterplanners, has released the first images of its Enar Project,a mixed-use
destination in the capital Riyadh.

WHEREVERYOU
ARE IN THE WORLD

SUBSCRIBE

Position your brand at the
forefront of the retail and leisure
industry with a sponsored article
on the RLI website, featuring
engaging content and impactful
imagery that drives awareness and
attracts your target audience.

MEDIA PACK 2026
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PRINT ONLY SPECIAL POSITIONS

GATEFOLD COVER BOUND IN INSERTS

TRIM: 297 x 404mm Printed on 300 gsm card
BLEED: 303 x 410mm

2 PAGES

TRIM:297 x 210mm
BLEED: 303 x 216mm

4 PAGES

TRIM: 297 x 420mm
BLEED: 303 x 426mm

 SmaE SRS T FULL
: | COLOUR
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DIGITAL NEWSLETTER ADVERTISING

RLI NEWSLET TER BANNER

PER
NEWSLETTER

Boost your brand’s visibility with a premium banner placement
in our highly-targeted RLI newsletter, ensuring your message
reaches key industry leaders directly in their inbox and drives
immediate engagement.

Target: 85,000 named individuals

Frequency: Weekly

Size: 600 pixels wide x 150 pixels tall (Maximum)
Format: |PEG, PNG, static GIF

Link: URL destination for the advertisement

CUSTOM-BRANDED NEWSLETTER ' newsterres

Showcase Your Brand to a Global, Targeted Audience

Stand out with a custom-branded newsletter featuring your logo and exclusive
content, crafted in collaboration with our expert team. Highlight your projects,
expertise, and achievements to engage 85,000+ industry professionals in

the Retail & Leisure sectors.With only one sponsored newsletter per week,
this exclusive opportunity offers maximum visibility and direct access to key
decision-makers shaping the future of retail and leisure.

Contact me if you and your company want to benefit from
these high quality and international B2B-tools: jayne.rafter@rli.uk.com

 THEWOI NLY GLOBAL
RETAIL AND LEISURE MAGAZINE

-.‘.é' s e
soun7dgw
Signs of Spring

Spring is in the air, and we can finally look forward to warmer weather and longer days. Personally |
love Spring as it's all about New Beginnings and Transformations, a season that symbolizes Fresh

Starts, Joy, Hope and Growth.

In this month’s Cover Story, we take a trip to the Netherlands to visit TconcepT, specialists in
architecture, concept design and placemaking around the globe. We catch up with Founding Partner
and Senior Architect Willem-Joost de Vries to ook at some of their recently completed projects and

explore their future goals.

Lead Interviews this month include Best of British - Hackett London; Tim Hortons - Striving for
Excellence, ltalian Beauty - Kiko Milano and Authentic Brands Group who have transformed and
reimagined retail. Our hotel lead this month, Banyan Tree, awakens our senses with its purpose-driven

approach centred on wellbeing and sustainability.

As well as our Annual MIPIM Insight, we have a special focus on Architecture and Masterplanning,
Foundations For The Future and KSA & Giga-Projects, A Vision Like No Other, also check out the
advertising profile on Souq7, by clicking on their banner above... one of the most pioneering projects in

Jeddah. Click here to read this month's issue.

Enjoy the read and see you on my travels!

Jayne Rafter
Publisher - Retail & Leisure International

Founder - RLI Connect Global

MEDIA PACK 2026
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CONTACTS

JAYNE RAFTER
Publisher of Retail & Leisure International
and Founder Of RLI Connect

CALLUM RAFTER
Events Co-ordinator

JAMES QUINN
Retail & Leisure International
Editor

CAROLINA URIVi
Design and Production Manager
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