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THE MAGAZINE
RLI – Retail & Leisure International stands as the only global magazine dedi-
cated to both the retail and leisure sectors, offering a unique and unparalleled perspec-
tive on the industries shaping our world today.

With an unwavering focus on the retail, leisure and commercial real estate markets, RLI 
delivers a dynamic mix of breaking global news, thought-provoking features on emerg-
ing trends, in-depth interviews with visionary CEOs and exclusive insights from the 
industry’s most influential players. Our content offers readers a comprehensive under-
standing of how retail and leisure developments are transforming the global landscape.

For two decades, RLI has been the trusted bridge connecting the industry’s key play-
ers. From Retailers and Developers to Investors, F&B Operators, Leisure & Entertain-
ment Innovators, Contractors, Architects and Government Bodies, we work hand-in-
hand with leaders across all facets of the sector. Our mission? To amplify brands, unveil 
ground-breaking concepts and projects and spotlight new initiatives that redefine the 
future of retail and leisure.

Distributed monthly to an elite digital audience of 85,000 CEOs, Directors and Key 
Decision Makers, RLI ensures your brand reaches the decision-makers shaping the in-
dustry’s future. As the chosen Media Partner for premier international events such as 
MIPIM and MAPIC, RLI offers unmatched opportunities for exposure and recognition 
on both national and international stages.

Stay informed. Stay inspired. Stay ahead with RLI Magazine—your gateway to the 
pulse of global retail and leisure innovation.
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RLI – THE PULSE OF RETAIL
& LEISURE, ONLINE

The RLI Website has experienced extraordinary growth over recent 
years, now attracting over 400,000 visits each month. With dai-
ly updates delivering the latest global retail and leisure news, our plat-
form is a go-to resource for industry professionals worldwide. Or-
ganised into five key sections—UK, International, Americas, 
Middle East and Asia—we provide a comprehensive, region-spe-
cific view of the trends and developments shaping the industry.

But that’s just the beginning. Our website brings the best of RLI 
Magazine to life, featuring Lead Interviews, Special Fea-
tures, Profiles, Cover Stories, and World-Class Retail 
Spotlights, ensuring readers have 24/7 access to the exclusive con-
tent they trust. Visitors can also explore dedicated sections that add 
real value:

	• Events: Your guide to the biggest and most influential retail and 
leisure real estate gatherings worldwide.

	• 	Galleries: A showcase of cutting-edge designs and shopfitting in-
novations transforming the face of retail, created for a global audi-
ence of decision-makers.

	• 	Insights & Reports: In-depth analysis of the industry’s current 
state and emerging trends, helping you stay ahead of the curve.

Whether you’re seeking the latest headlines, inspiration, or actionable 
insights, the RLI Website is your ultimate destination for all 
things retail and leisure—always keeping you informed, inspired 
and connected.

THE WEBSITE
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RLI EVENTS

SHAPING THE FUTURE OF RETAIL 
AND LEISURE ACROSS THE GLOBE

RLI continues to stand at the forefront of innovation, collaboration and 
thought leadership, consistently evolving to meet the dynamic needs of 
the global retail and leisure industries.

Through our exclusive forums, curated deal-making events and pres-
tigious awards programmes, RLI provides a platform for key stakehold-
ers to unlock new opportunities, forge strategic partnerships and share 
transformative ideas that are shaping the future of our industry.

Our global initiatives unite developers, retailers, investors and visionaries 
in dynamic environments designed to spark creativity, accelerate growth 
and celebrate excellence. From immersive discussions to unforgettable 
recognition evenings, every RLI experience is crafted to empower pro-
gress and spotlight innovation.

Having proudly marked two decades of industry leadership, RLI now 
looks to the future with renewed purpose—continuing to champion the 
people, projects and possibilities driving the next generation of retail 
and leisure.
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RLI CONNECT MENA
 
Connecting the MENA Retail & Leisure Ecosystem

RLI Connect MENA is RLI’s dedicated platform for bringing together senior 
decision-makers from across the retail, leisure and lifestyle real estate ecosystem in 
the Middle East and North Africa. Having taken place in Dubai, Istanbul and Riyadh, 
since inception in 2016, it has established itself as a trusted forum for collaboration, 
insight and deal-making across the region.
 
Designed to foster meaningful connections between global brands, regional 
developers, owners, investors, franchise partners and industry experts, RLI Connect 
MENA provides a curated environment for strategic dialogue, knowledge exchange 
and long-term relationship building. As the MENA region continues to experience 
rapid growth and transformation, the importance of collaboration and cross-border 
partnerships has never been greater.
 
Through its carefully curated community and international 
reach, RLI Connect MENA continues to strengthen ties 
between global and regional stakeholders, reinforcing 
RLI’s position as a leading connector within the 
world of retail and leisure real estate.

For details go to: 
www.rliconnect.com/mena/

RLI EVENTS
RLI CONNECT GLOBAL
 
Connecting the World of Retail Real Estate

Over the past 13 years, RLI Connect Global has established itself as 
the premier event for bringing together retail real estate professionals 
from across the globe. From London and Dubai to Istanbul, Los Angeles 
and Riyadh, this influential platform has united thousands of industry 
leaders to connect, collaborate and seize business opportunities on an 
international scale.

As the industry continues to evolve, the importance of collaboration, 
idea exchange and strategic networking has never been greater. 
RLI Connect Global remains at the forefront, offering unparalleled 
opportunities to explore emerging markets, cultivate relationships and 
drive innovation that shapes the future of retail real estate worldwide.

For details go to: 
www.rliconnect.com



MEDIA PACK 2026RETAIL AND LEISURE INTERNATIONAL 6

PUBLICATION DATES

2026
FEBRUARY
Copy Deadline: 23 January
Publication Date: 30 January
World-Class Real Estate: Spotlight 
on Anticipated Project Openings
Special Feature: Global Shopfitting & Design
Special Feature: Global Retail Forecast 2026
Event: MIPIM Preview

APRIL/MAY
Copy Deadline: 20 March
Publication Date: 27 March
World-Class Real Estate: Spotlight on KSA & Giga-Projects
Special Feature: The Evolution of Luxury Retail
Special Feature: Urban Regeneration
Special Feature: Department Stores of the Future
Event: MIPIM Review
*This issue will be on show at RLI Connect MENA in Riyadh, Saudi Arabia
*This issue will be on show at the IGDS World Department Store Summit 
in Mexico City, Mexico

JUNE
Copy Deadline: 22 May
Publication Date: 29 May
World-Class Retail: Spotlight on 
Iconic Retail Destinations
Special Feature: Immersive 
Attractions & Experiences
Special Feature: International Outlets
Event: RLI Connect MENA Review
Event: IGDS World Department 
Store Summit Review

MARCH
Copy Deadline: 13 February
Publication Date: 20 February
World-Class Real Estate: Spotlight on MIPIM
Special Feature: UK & Ireland
Special Feature: Global Architecture 
& Masterplanning
Event: RLI Connect MENA Preview
Event: IGDS World Department Store Summit Preview
*This issue will be on show at MIPIM in Cannes, France
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PUBLICATION DATES
JULY/AUGUSTCopy Deadline: 26 JunePublication Date: 3 JulyWorld-Class Real Estate: Spotlight on India

Special Feature: Travel RetailSpecial Feature: Start-Ups & Investments
SEPTEMBER
Copy Deadline: 21 AugustPublication Date: 28 AugustWorld-Class Real Estate: Spotlight on Asia & AustralasiaSpecial Feature: Leisure & WellnessSpecial Feature: Adaptive Retail Spaces

OCTOBER
Copy Deadline: 18 SeptemberPublication Date: 25 SeptemberWorld-Class Real Estate: Spotlight on MENA
Special Feature: Expansion & Franchising
Special Feature: Artificial IntelligenceEvent: MAPIC Preview*This issue will be on show at MIPIM Middle East in Riyadh, Saudi Arabia

NOVEMBER
Copy Deadline: 16 OctoberPublication Date: 23 OctoberWorld-Class Real Estate: Spotlight on MAPIC
Special Feature: F&B Concepts & Trends
Special Feature: Global Entertainment ConceptsSpecial Feature: Emerging Retail Brands to Watch*This issue will be on show at MAPIC in Cannes, France

DECEMBER/JANUARYCopy Deadline: 27 NovemberPublication Date: 4 DecemberWorld-Class Real Estate: Spotlight on North America
Special Feature: Sustainability in Retail: A New StandardSpecial Feature: Retail MarketplacesEvent: MAPIC Review

FEATURES LIST
2026

* Please note that this information may change as various events are added over the course of the year.

For any advertising opportunities in any of the above features, please email: jayne.rafter@rli.uk.com 

+44 (0) 1706 212200 l Editorial: james.quinn@rli.uk.com l www.rli.uk.com

REGULARS
RLI MEETS l GLOBAL NEWS l LEADING RETAILER & LEISURE OPERATOR INTERVIEWS l RETAIL INSIGHT l LEISURE INSIGHT l TECHNOLOGY 

INSIGHT l CASE STUDIES l INDUSTRY PROFILES & REVIEWS l GALLERIES l SPECIAL FEATURES l WORLD-CLASS RETAIL SPOTLIGHT l EVENTS

FEBRUARY
Copy Deadline: 23 JanuaryPublication Date: 30 JanuaryWorld-Class Real Estate: Spotlight on Anticipated Project OpeningsSpecial Feature: Global Shopfitting & DesignSpecial Feature: Global Retail Forecast 2026Event: MIPIM Preview

MARCH
Copy Deadline: 13 FebruaryPublication Date: 20 FebruaryWorld-Class Real Estate: Spotlight on MIPIM
Special Feature: UK & IrelandSpecial Feature: Global Architecture & MasterplanningEvent: RLI Connect MENA PreviewEvent: IGDS World Department Store Summit Preview

*This issue will be on show at MIPIM in Cannes, France
APRIL/MAY
Copy Deadline: 20 MarchPublication Date: 27 MarchWorld-Class Real Estate: Spotlight on KSA & Giga-ProjectsSpecial Feature: The Evolution of Luxury RetailSpecial Feature: Urban RegenerationSpecial Feature: Department Stores of the Future

Event: MIPIM Review*This issue will be on show at RLI Connect MENA in Riyadh, Saudi Arabia*This issue will be on show at the IGDS World Department Store Summit in Mexico City, Mexico

JUNE
Copy Deadline: 22 MayPublication Date: 29 MayWorld-Class Retail: Spotlight on Iconic Retail DestinationsSpecial Feature: Immersive Attractions & Experiences

Special Feature: International OutletsEvent: RLI Connect MENA ReviewEvent: IGDS World Department Store Summit Review

JULY/AUGUST
Copy Deadline: 26 June
Publication Date: 3 July
World-Class Real Estate: Spotlight on India
Special Feature: Travel Retail
Special Feature: Start-Ups & Investments

OCTOBER
Copy Deadline: 18 September
Publication Date: 25 September
World-Class Real Estate: Spotlight on 
MENA
Special Feature: Expansion & Franchising
Special Feature: Artificial Intelligence
Event: MAPIC Preview
*This issue will be on show at MIPIM Middle East 
in Riyadh, Saudi Arabia

NOVEMBER
Copy Deadline: 16 October
Publication Date: 23 October
World-Class Real Estate: Spotlight on 
MAPIC
Special Feature: F&B Concepts & Trends
Special Feature: Global Entertainment 
Concepts
Special Feature: Emerging Retail 
Brands to Watch
*This issue will be on show at MAPIC in 
Cannes, France

DECEMBER/JANUARY
Copy Deadline: 27 November
Publication Date: 4 December
World-Class Real Estate: Spotlight on North America
Special Feature: Sustainability 
in Retail: A New Standard
Special Feature: Retail Marketplaces
Event: MAPIC Review

SEPTEMBER
Copy Deadline: 21 August
Publication Date: 28 August
World-Class Real Estate: Spotlight 
on Asia & Australasia
Special Feature: Leisure & Wellness
Special Feature: Adaptive Retail Spaces
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PRINT & DIGITAL ADVERTISEMENT RATES
DIMENSIONS (height x width)

DOUBLE PAGE AD (297 x 420mm) DOUBLE PAGE ADVERTORIAL 
PROFILE (297 x 420mm)TYPE AREA: 266 x 395mm 

BLEED: 303 x 426mm 
TRIM: 297 x 420mm

TYPE AREA: 266 x 395mm 
BLEED: 303 x 426mm 
TRIM: 297 x 420mm

FULL 
COLOUR
£4495

with 
INTEGRATED 

VIDEO  
£4495

FULL
COLOUR
£3995
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PRINT & DIGITAL ADVERTISEMENT RATES
DIMENSIONS (height x width)

RETAIL AND LEISURE INTERNATIONAL 9

SINGLE PAGE AD (297 x 210mm)
TYPE AREA: 266 x 185mm 
BLEED: 303 x 216mm 
TRIM: 297 x 210mm

A5 AD (210 x 148mm)

TYPE AREA: 200 x 138mm

FULL 
COLOUR 

£1995

VERTICAL HALF PAGE AD
TYPE AREA: 175 x 122mm 

FULL 
COLOUR 

£1995

HORIZONTAL HALF PAGE AD
TYPE AREA: 130 x 185mm 

FULL 
COLOUR 

£1995

with
 INTEGRATED 

VIDEO  
£3495

FULL 
COLOUR 
£2995
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DIGITAL ADVERTISEMENT RATES
DIMENSIONS (height x width)

DOUBLE PAGE AD (297 x 420mm) DOUBLE PAGE ADVERTORIAL 
PROFILE (297 x 420mm)TYPE AREA: 266 x 395mm 

BLEED: 303 x 426mm 
TRIM: 297 x 420mm

TYPE AREA: 266 x 395mm 
BLEED: 303 x 426mm 
TRIM: 297 x 420mm

FULL 
COLOUR
£3495

with 
INTEGRATED 

VIDEO  
£3495

FULL
COLOUR
£2995
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DIGITAL ADVERTISEMENT RATES
DIMENSIONS (height x width)

SINGLE PAGE AD (297 x 210mm)
TYPE AREA: 266 x 185mm 
BLEED: 303 x 216mm 
TRIM: 297 x 210mm

A5 AD (210 x 148mm)

TYPE AREA: 200 x 138mm

FULL 
COLOUR 

£1500

VERTICAL HALF PAGE AD
TYPE AREA: 175 x 122mm 

FULL 
COLOUR 

£1500

HORIZONTAL HALF PAGE AD
TYPE AREA: 130 x 185mm 

FULL 
COLOUR 

£1500

with
 INTEGRATED 

VIDEO  
£2995

FULL 
COLOUR 
£2500
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SPECIAL POSITIONS

*FRONT COVER PACKAGE INCLUDES: 
Front cover, outside back cover, mention on contents page, cover story 
(2 pages of text and colour photographs), integrated video, background wrap 
on RLI website and 3 months reproduction of profile onto RLI website.

(Subject to availability)

FRONT  
COVER 

PACKAGE 
£7995*

FRONT COVER PACKAGE:
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Railpen, one of  the largest pension managers in the UK, has announced 
leading menswear brand, Moss, has opened at Caledonia Park, Scotland’s 
premium designer outlet village. This marks a Scottish outlet debut at the 
destination, with Moss opening a new generation store.

Moss, which recently dropped ‘Bros’ from its branding, has opened a 
2,984sq ft unit at Caledonia Park, bringing its full ready-to-wear collection 
of  tailoring and casualwear to the outlet, aiming to meet the needs of  the 
modern menswear customer.

Brian Brick, CEO at Moss, said: “Scotland is a growing market for our 
business, with Caledonia Park joining our newly opened Edinburgh store 
we’ve begun a sustained long-term investment north of  the border. 
We’ve leaned into our 173 years of  expertise to land our most modern 
tailoring offer yet, alongside a range of  premium casual styles to form a 
really considered collection.”

The Metrocentre Partnership has announced that British womenswear 
brand, Sosandar, has signed at top five UK super regional mall, 
Metrocentre. Set to make its regional debut in the heart of  the scheme, 
the womenswear retailer will be launching its third standalone bricks-
and-mortar location in the destination’s upper Platinum Mall.

Sosandar has signed for a 2,047sq ft unit that sits in the heart of  
Metrocentre, alongside other highly regarded womenswear brands such 
as Phase Eight and Hobbs. The new store is planned to open in October, 
bringing its feminine and chic aesthetic to Metrocentre, stocking a wide 
range of  womenswear and accessories. Sosandar’s focus is on providing 
a fashion-forward, affordable, and high-quality selection of  staple pieces 
designed for longevity.

The announcement follows recent news that Mango is also set to join 
Metrocentre’s Lower Red Mall later this year.

SHEFFIELD’S NEW INDEPENDENT RETAIL HUB,
LEAH’S YARD, HAS OPENED TO THE PUBLIC

MOSS MAKES OUTLET
DEBUT AT CALEDONIA PARK

SOSANDAR TAKES 
METROCENTRE SITE

CHAPMAN TAYLOR HAS DESIGNED A NEW COMMUNITY HUB, CITY SQUARE, AT ST DAVID’S, CARDIFF. THIS FOLLOWS LANDSEC’S PURCHASE OF THE FORMER DEBENHAMS 
STORE IN 2023, WHICH IS NOW THE SITE’S FOOTPRINT. LANDSEC AIMS TO CONVERT THE SITE INTO A NEW, INCLUSIVE, FAMILY-FRIENDLY PUBLIC SQUARE DESIGNED 
TO BE A VIBRANT COMMUNITY SPACE. THE REDEVELOPMENT PLAN INCLUDES DEMOLISHING THE EXISTING DEPARTMENT STORE TO CREATE A PUBLIC SQUARE, 
OFFERING A REFRESHING GREEN SPACE IN THE CITY’S HEART. THIS NEW DESTINATION IS ENVISIONED TO SERVE THE COMMUNITY AND VISITORS, PROMOTING A SENSE 
OF BELONGING AND ENHANCING THE OVERALL URBAN EXPERIENCE. INSPIRED BY WALES’S UNIQUE LANDSCAPES, RICH HISTORY AND VIBRANT COMMUNITIES, THE 
PLACEMAKING DESIGN REFERENCES ART, LITERATURE AND THE WELSH LANGUAGE ELEMENTS, CELEBRATING THE NATION’S CULTURAL HERITAGE.

The redeveloped Grade II listed Leah’s Yard on Cambridge Street has 
opened its doors to the public, providing a contemporary city centre hub 
for some of  Sheffield’s finest independent businesses.

Leah’s Yard’s ground floor incorporates a vibrant and diverse collection 
of  retail and F&B businesses, such as Hop Hideout beer emporium, La 
Biblioteka book shop, Roots and Blooms florist, Gravel Pit houseplants 
and Mesters’ Market farm shop. Also offering a food and drink option is 
the Chocolate Bar, a craft chocolate café and bar concept operated by 
Sheffield’s acclaimed bean-to-bar chocolatiers, Bullion.

The upper floors provide a home to a network of  businesses including 
Kelham Barber, Hatch Product Design, James Morris (freelance designer 
and photographer), Persephonica podcast studio, Sheffield Tribune, 
Sheffield Hospitals Charity and Ferrio (software company).

The opening of  Leah’s Yard is seen as the final piece of  the Jigsaw for 
the Heart of  the City project in the city.

NEWS INBRIEF

SEPTEMBER 2024 RETAIL & LEISURE INTERNATIONAL 9

The Meliá Collection arrives in Barrio de las 
Letras, with a hotel that seamlessly blends 
the cultural splendour of the past with the 
creative voices of today.

The new Casa de las Artes, Member 
of Meliá Collection has made its debut in 
Madrid’s literary heart, Barrio de las Letras. 
A must-visit destination for those seeking a 
unique and exclusive stay in the city centre, 
the new hotel holds a deep connection to 
Madrid’s vibrant cultural spirit.

This opening marks the arrival of The 
Meliá Collection brand to the Iberian 
Peninsula, joining other distinctive hotels 
in Spain, such as Hacienda del Conde in 
Tenerife, or Ratxó Retreat Hotel in Mallorca.

Wyndham Hotels & Resorts continues 
to grow its upscale footprint across the 
Europe, Middle East and Africa regions 
with the opening of Dolce by Wyndham 
Barcelona Resort.

Situated in Sant Esteve de Sesrovires, less 
than 30 minutes from the Josep Tarradellas 
Barcelona - El Prat Airport and 45 minutes 
from Barcelona city centre, the impressive 
resort offers 150-rooms in a prime location 
for both business and leisure travellers 
looking for the perfect balance of tranquillity, 
comfort and practicality.

With more than 600sq m of meeting 
and event spaces, the hotel is perfectly 
equipped to accommodate the increasing 
demand for face-to-face meetings. It also 
boasts an indulgent spa and fitness centre 

with rejuvenating treatments and activities, 
as well as easy access to the Penedes Wine 
Region DOC, which is famous for producing 
Cava, the region’s sparkling wine.

Dolce by Wyndham Barcelona Resort 
follows other recent openings from the 
Dolce Hotels and Resorts by Wyndham 
brand in the region, including Dolce 
by Wyndham Çeşme Alaçatı, the first 
Dolce hotel to open in Turkey and Dolce 
by Wyndham Versailles – Domaine du 
Montcel, located in Versailles, France.

Like all Dolce hotels, the Dolce by 
Wyndham Barcelona Resort participates in 
Wyndham Rewards®, Wyndham’s award-
winning rewards programme with over 
60,000 hotels, vacation club resorts and 
vacation rentals worldwide.

THE MELIÁ COLLECTION HAS 
OPENED A NEW SITE

DOLCE BY WYNDHAM BARCELONA 
RESORT OPENS ITS DOORS

PREMIATA OPENS IN ISTANBUL
The brand continues its international expansion, 
choosing Istanbul as the new destination for its latest 
store, the third single-brand store for the Marche-
based shoe company, but for some time now also 
for clothing and accessories. The project stands out 
for the harmonious integration of  contemporary 
design and elements that recalls the city’s heritage.

NEW SITE FOR APPAREL BRAND
The North Face has opened a new concept store 
at Sydney’s World Square, marking the outdoor 
apparel brand’s largest format store yet in 
Australia. The World Square store now stocks the 
largest collection of  the brand’s UE Series products 
in the two markets. Two more sites are set to open 
before the end of  the year.

INDOTEK PURCHASES CENTRE
The Hungarian real estate fund Indotek has 
purchased the Espacio León shopping centre in 
the northern Spanish city of  León from Blackstone 
for €45M. The retail project has a leasable area of  
37,000sq m and hosts more than 80 stores. The 
centre was purchased by Blackstone in 2015 and 
now strengthens Indotek’s presence in Spain.

CZECH CENTRES REBRANDED
Shopper Park Plus, a Hugarian REIT and Member 
of  Adventum Group, is rebranding the shopping 
centres and retail parks and launching a new 
brand on the Czech retail market. The new brand 
Shopland will include shopping centres Galerie 
řebovice, Silesia Opava, Fontána Karlovy Vary and 
Retail Park Chrudim.

JTH ADDS A NEW RETAIL PARK
JTH Group has opened the new Kaufland store 
and the adjacent Retail Park in Lovosice in North-
West Bohemia in the Czech Republic. The project 
has been developed on an area of  approximately 
40,000sq m on a former agricultural field. The 
Retail Park includes such brands as Kik, Rossman 
and Akvazoo and features 249 parking spaces.

NEWS INBRIEF
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The pioneer of  affordable hotels, has 
opened its third property in Miami - 
citizenM Miami South Beach. Located 
steps away from the buzzing retail and 
restaurants of  Lincoln Road in Miami’s 
lively South Beach, the property features 
a rooftop infinity pool, locally sourced art 
and 24/7 food and drinks.

citizenM Miami South Beach follows the 
successful openings of  Miami Worldcenter 
(2023) and Miami Brickell (2022) and is a 
part of  an ambitious expansion plan in the 
US and beyond, in which the company is 
looking to introduce its innovative lifestyle 
brand to hubs that are home to travellers 
on-the-go.

Royalmount, the hotly-anticipated 
retail and leisure district opening this 
fall in Montreal, has announced that 
prestigious watchmaker Rolex will be 
opening its largest Canadian flagship, 
which will be operated by Raffi Jewellers, 
in the city’s newest shopping, dining and 
entertainment destination. 

Royalmount also confirmed 13 other 
jewellery retailers will join the new 
shopping district’s already world-class 
offering. They include the global Swiss 
multi-brand watch destination TimeVallée 
lifting the curtain on their first-ever store 
in Canada, in partnership with Maison 
Birks. Clients to the store will be able to 
choose watches from prestigious Maisons 
such as Cartier, Panerai, Baume & Mercier, 

Jaeger Lecoultre, Chopard, Grand Seiko 
and Piaget. Birks is also set to unveil its 
new boutique concept that blends luxury 
and modernity.

High-end watch brands Tudor, IWC 
and Omega will also be opening their own 
boutiques, marking their debut in Québec.

Shoppers will be delighted to also 
find luxury watch and accessory maker 
Montblanc as part of  the offering, as 
well as renowned brands Swarovski and 
Pandora.

Local sensation Maison Monaco will, 
on their end, be offering beloved brands 
Zenith, Longines, Frederique Constant 
and Roberto Coin.

Tiffany & Co., David Yurman and TAG 
Heuer complete the new signings.

CITIZENM LAUNCHES ITS
THIRD PROPERTY IN MIAMI

FOURTEEN NEW BRANDS SOLIDIFY 
ROYALMOUNT’S LUXURY OFFERING

PHILIPP PLEIN OPENS IN VEGAS
German designer Philipp Plein has expanded his 
presence in the US with the opening of  a new Plein 
Sport boutique in Las Vegas. The store, which spans 
1,248sq ft, was recently unveiled and is distinguished 
by its unique interior annd custom fixtures designed 
by Philipp Plein. The unit houses the main Plein Sport 
collection along with a wide range of  accessories.

EPIC PREVIEW CENTRE OPENS
Universal Orlando Resort’s CityWalk has 
introduced an exciting new attraction: the Preview 
Centre for Universal Epic Universe, slated to open 
in 2025. This innovative space offers guests a first 
look at five expansive and distinct worlds that 
will define the latest addition to the portfolio of  
Universal’s theme parks.

SPROUTS TO ADD NEW STORES
Sprouts Farmers Market is not letting up on 
expansion and has over 100 approved new stores 
in the pipeline. The fresh, natural and organic 
foods grocer will also be busy between now and 
December, opening 21 stores during the next 
several months. Today the company operates 
more than 400 stores in 23 states nationwide.

JERSEY MIKE SET FOR GROWTH
The third Jersey Mike’s Subs location in Canada is 
set to arrive, with hundreds more on the way. The 
opening of  Jersey Mike’s in Markham, part of  the 
Greater Toronto Area (GTA), marks the first major 
international expansion for the sandwich chain. The 
store is the first of  300 new Jersey Mike’s restaurants 
coming to Canada in the next 10 years.

MINISO HITS MILESTONE IN US
The comany has announced it has opened its 200th 
store in the US in the coastal city of  Santa Monica. 
The expansive flagship store has a limited-time, 
Disney stitch-inspired storefront and spans over 
3,700sq m. This unit marks a significant milestone 
for the brand, bringing its extensive collection of  
famous IP collaborations to more consumers.

NEWS INBRIEF
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Apparel Group brand Sushi Library, 
the renowned Japanese restaurant has 
commemorated its third anniversary in 
the GCC region at their Riyadh Park Mall, 
KSA branch. The memorable evening 
was attended by over 120 social media 
influencers, media partners, television and 
film celebrities.

The Apparel Group CEO, Neeraj 
Teckchandani, commented on the event, 
saying: “We are thrilled to celebrate our 
third anniversary in the GCC with such a 
fantastic event, Saudi Arabia has embraced 
Japanese cuisine with open arms and we 
are proud to be part of  this growing 
culinary journey.”

Work is forging ahead on the $4.586bn 
The Avenues – Riyadh, which is expected 
to open in the first quarter of  2026.

Having broken ground during the first 
quarter of  2022, the project has reached 
44.5 per cent completion.

Joining the Kingdom’s numerous new 
mega projects, The Avenues – Riyadh is a 
collaboration between Shomoul Holding 
Company and regional architecture and 
engineering firm, Pace.

Located at the heart of  Saudi Arabia 
in the northern region of  Riyadh City, 
overlooking the intersection of  King Salman 
Road and King Fahad Road, The Avenues – 
Riyadh extends across an area of  390,000sq 
m with a total built up area of  1,870,000sq 
m. The mixed-purpose development will 

house a plethora of  hospitality, lifestyle 
and entertainment venues, including three 
hotel towers, namely a Waldorf  Astoria, 
Canopy by Hilton and Conrad Hotel, a 
residential tower and an office tower with 
a parking lot for more than 14,000 vehicles. 
Furthermore, the scheme is set to become 
one of the largest malls in the Middle East 
with a GLA of 370,000sq m.

“We are excited to contribute to Saudi 
Arabia’s dynamic urban environment with 
the creation of  this landmark project,” 
Tarek Shuaib, Pace CEO said.

“An iconic destination in the heart of  
Riyadh, the exquisite architectural style of  
The Avenues will incorporate the Salmani 
Architecture to reflect its strong signature 
in the Najd region.

SUSHI LIBRARY CELEBRATES
RIYADH PARK MALL ANNIVERSAY

MASSIVE NEW DESTINATION
BEGINS TO TAKE SHAPE IN RIYADH

IKEA ANNOUNCES A NEW SITE
IKEA has continued its UAE expansion with 
a second new store opening in a month. Al-
Futtaim IKEA has celebrated the grand opening 
of  its newest small store at Dalma Mall in Abu 
Dhabi. This milestone comes just weeks after the 
successful launch of  its first store, which is situated 
in City Centre Fujairah.

SUSHISAMBA OPENS IN RIYADH
The company has introduced its distinctive 
blend of  Japanese, Brazilian and Peruvian cuisine 
toRiyadh, marking the restaurant’s debut in Saudi 
Arabia. The venue offers two outdoor terraces, a 
main dining area, a mezzanine featuring an intimate 
private dining room and a glass-enclosed section 
with views of  the Wadi.

BEACH CLUB SET FOR LAUNCH
Dubai’s first Amalfi Coast-inspired beach club will 
open its doors this month when the Bulldozer 
Group unveils La Baia. The site will open at the new 
J1 Beach location and embody the essence of  the 
Southern Italian Riviera. Lead by Alexander Orlov, 
Founder and Chairman of Bulldozer Group, La Baia 
is inspired by the beauty of  Italy’s Amalfi Coast.

LAZY CAT TO LAUNCH IN DUBAI
Popular Kuwaiti breakfast and brunch spot Lazy 
Cat is set to bring its chilled vibes to Al Quoz Pond 
Park in Dubai later this year. Launched in 2019, the 
brand is being brought to the UAE for the first time 
by Gastronomica, an award-winning restaurant 
operator known for innovative F&B concepts 
across the Middle East.

LULU EXPANDS KSA PRESENCE
To further consolidate its presence in the Kingdom 
of  Saudi Arabia, LuLu Group has opened a new 
store, LuLu Express, in Al Rawdah, Dammam. This 
compact, 10,000sq ft store enhances the shopper 
experience with the ease and convenience of  
LuLu’s signature product range, quality promise 
and affordability.

NEWS INBRIEF
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Southeast Asia’s leading omni-channel 
womenswear brand, Love, Bonito is 
proudly expanding internationally with its 
first permanent store launching in Metro 
Manila in the Philippines.

Spanning over 2,000sq ft, the store 
is ideally situated at the premium 
Greenbelt 3 Mall and its opening was 
graced by spokespersons from the Ayala 
Corporation. The announcement comes 
off the back of  the brand’s rebranding and 
assortment revamp this March, further 
honing in on its brand vision to be the go-
to destination for Asia women globally.

To date, Love, Bonito has over 20 stores 
around the world.

Banyan Group, an independent global 
hospitality leader, has proudly announced 
the debut of  its flagship Banyan Tree brand 
in Japan with the grand opening of  Banyan 
Tree Higashiyama Kyoto in the heart of  
Kyoto’s historic Higashiyama Ward. With 
52 luxurious guest rooms, the renowned 
Banyan Tree Spa, the natural Onsen and 
two distinctive dining experiences, the 
intimate retreat is the only hotel in Kyoto 
with a Noh stage.

“We are thrilled to introduce Banyan 
Tree Higashiyama Kyoto, a Sanctuary for 
the Senses inspired by the quiet beauty 
Kyoto is so well known for,” said Philip 
Lim, Senior Vice President, Head of  
Regional Operations, Banyan Group.

“This opening represents a significant 

milestone for our flagship brand in 
Japan, blending Kyoto’s rich heritage 
with the unparalleled luxury and service 
synonymous with the Banyan Tree brand. 
With five sister properties of  Dhawa, 
Garrya and Homm located in Kyoto 
alone, we invite our guests to immerse 
themselves in the city’s cultural treasures 
while enjoying the unique hospitality from 
our distinctive brands.”

Nestled on a hilltop just steps from 
the iconic UNESCO World Heritage 
Site, Kiyomizu-dera Temple, the recently 
launched Banyan Tree Higashiyama 
Kyoto harmonises traditional Japanese 
architecture with modern elegance, 
enveloped by a bamboo forest and framed 
by the tranquil Higashiyama Mountains.

LOVE, BONITO GROWS PORTFOLIO 
WITH PHILIPPINES OPENING

BANYAN GROUP DEBUTS
BANYAN TREE BRAND IN JAPAN

HERA MAKES THAILAND DEBUT
Amorepacific-owned beauty brand Hera is 
accelerating its global expansion with its first 
store in Thailand. Located at Central Chidlom, a 
major department store in one of  Bangkok’s key 
shopping districts, the new Hera Thailand store 
opened its doors last month, attracting over 200 
attendees.

SOCIAL CLUB SET TO EXPAND
From its Singapore flagship, the social club 1880 is 
set to make a grand entrance into Hong Kong in 
the fall of  2024, promising a fusion of  hospitality 
and community-driven activities. Teaming up with 
Swire Properties, 1880 Hong Kong is slated to 
launch across four storeys in Two Taikoo Place in 
Quarry Bay by the close of  2024.

BRAND LAUNCHES IN THAILAND
Singapore-based brand Beyond The Vines has 
launched its first location in Thailand, accelerating 
its global expansion. Located in Bangkok’s Central 
World, the Beyond The Vines unit spreads across 
3,500sq ft and features designs with geometric 
shapes and an assortment of  interactive elements 
that reflect the brand’s “forward-thinking ethos”.

BLUE  BOTTLE COFFEE GROWS
Blue Bottle Coffee made its Southeast Asia debut 
last month, with a pop-up store inside Singapore’s 
new Lumine flagship store, in Raffles City Shopping 
Centre. Open for a limited time, the gift shop 
highlights the American coffee shop’s instant coffee 
and premium matcha offerings, allowing visitors to 
explore and purchase a selection of  merchandise.

CANADIAN CHAIN ADDS UNIT
The Canadian coffee chain Tim Hortons has 
opened two stores in Malaysia as part of  its 
expansion efforts. The first outlet opened at IOI 
City Mall, Putrajaya, while the second is located 
in Sunway Velocity, Cheras. Tim Hortons will 
offer Malaysian-exclusive offerings at these sites 
including kaya-filled doughnuts.

AD AREA 
65 X 185MM

£3495

STRIP ADS ON NEWS PAGES:
Maximise Your Reach Across the Globe
Capture attention where it matters most with a series of five strip advertisements strategically placed on the bottom right-hand page of each 
regional news section. This premium positioning allows your company to showcase its expertise and services across key markets worldwide.
Whether you choose a cohesive series of ads that tell a compelling story or five distinct designs spotlighting individual products, services, or 
initiatives, this format ensures maximum visibility and impact in every region. Elevate your brand presence and drive engagement on a truly global scale.

SPECIAL POSITIONS
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ONLINE ADVERTISEMENT RATES

320x250px 
£1500

750x195px 
£1995

Premium Home
Page Banner Advert
Elevate your brand with exclusive 
placement on our high-traffic home 
page. Featuring a direct click-through 
to your website, this premium ad 
ensures maximum visibility and 
seamless engagement with industry 
decision-makers, driving immediate 
action and increasing brand 
recognition.
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SPONSORED 
ONLINE 
ARTICLE
Position your brand at the 
forefront of the retail and leisure 
industry with a sponsored article 
on the RLI website, featuring 
engaging content and impactful 
imagery that drives awareness and 
attracts your target audience.

*	 Cost includes all web design, 
editorial fees and reproduction 
on to the RLI website.

£2000*

ONLINE ADVERTISEMENT RATES

750x140px 
POA

Newspage Strip Banner 
Advert replicated on all news 
pages with a hyperlink to click 
through to your own website 
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197mm

GATEFOLD COVER

FULL 
COLOUR 
£7500

TRIM: 297 x 404mm 
BLEED: 303 x 410mm

BOUND IN INSERTS

FULL 
COLOUR 
£4500

FULL 
COLOUR 
£7500

4 PAGES
TRIM: 297 x 420mm 
BLEED: 303 x 426mm

Printed on 300 gsm card

2 PAGES
TRIM: 297 x 210mm 
BLEED: 303 x 216mm

PRINT ONLY SPECIAL POSITIONS
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DIGITAL NEWSLETTER ADVERTISING

Contact me if you and your company want to benefit from
these high quality and international B2B-tools: jayne.rafter@rli.uk.com

Boost your brand’s visibility with a premium banner placement 
in our highly-targeted RLI newsletter, ensuring your message 
reaches key industry leaders directly in their inbox and drives 
immediate engagement.

Target: 85,000 named individuals
Frequency: Weekly
Size: 600 pixels wide x 150 pixels tall (Maximum)
Format: JPEG, PNG, static GIF
Link: URL destination for the advertisement

Showcase Your Brand to a Global, Targeted Audience
Stand out with a custom-branded newsletter featuring your logo and exclusive 
content, crafted in collaboration with our expert team. Highlight your projects, 
expertise, and achievements to engage 85,000+ industry professionals in 
the Retail & Leisure sectors. With only one sponsored newsletter per week, 
this exclusive opportunity offers maximum visibility and direct access to key 
decision-makers shaping the future of retail and leisure.

RLI  NEWSLETTER BANNER £2250 
PER 

NEWSLETTER

£4995
PER 

NEWSLETTERCUSTOM-BRANDED NEWSLETTER
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CONTACTS

JAMES QUINN
Retail & Leisure International

Editor
james.quinn@rli.uk.com

CALLUM RAFTER
Events Co-ordinator

callum.rafter@rli.uk.com

JAYNE RAFTER
Publisher of Retail & Leisure International

and Founder Of RLI Connect
jayne.rafter@rli.uk.com

CAROLINA URIVÍ
Design and Production Manager
carolina.urivi@rli.uk.com

  +44 (0) 1706 212 200


