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RLI CONNECT MENA
Three Days of Insight,
Innovation & Connection

RLI Connect MENA returns to Riyadh on 20-22 April 2026 with a powerful three-day

programme designed to bring together global and regional leaders shaping the future
of retail, leisure and lifestyle across the Middle East and North Africa. Through a
world-class Forum, curated Deal-Making, on-the-ground exploration and an elegant
Finale Dinner, the event offers a comprehensive journey into the strategies,
experiences and developments redefining the region. From investment and large-
scale destination vision to the evolution of luxury and next-generation consumer
experiences, RLI Connect MENA provides an exceptional platform to learn,

connect and engage at the heart of one of the world’s most dynamic markets.

DAY THREE | RETAIL SAFARI & FINALE DINNER
Retail Safari
Experience. Discover. Connect.

DAY ONE | RLI CONNECT MENA FORUM
Insight, Vision, Leadership

The RLI Connect MENA Forum will open the three-day programme with a full day
of strategic discussion and visionary dialogue among global and regional leaders
shaping the future of retail and leisure. Through four high-level panel sessions and
an exclusive fireside chat, the Forum will explore the investment strategies, creative
innovations and transformative developments driving growth across the Middle East.

From redefining luxury and reinventing retail experiences to exploring the
convergence of tourism, culture and commerce, the Forum will deliver powerful
insights and real-world examples of how ambition, collaboration and design
excellence are creating the world's next generation of destinations.

This is where thought leadership meets opportunity and where the future of
retail and leisure in the MENA region begins.

The final day of RLI Connect MENA invites delegates to
explore the creativity and ambition shaping Saudi Arabia’s
retail landscape. The morning Retail Safari will showcase
Riyadh's most inspiring retail and lifestyle destinations - from
dynamic mixed-use environments to exceptional luxury
districts - offering a rare, first-hand perspective on the city's
evolution as a global destination.

Finale Dinner
DAY TWO | RLI CONNECT MENA DEAL-MAKING EVENT Where Leaders Gather to Reflect, Connect & Look Ahead

Where Business Meets Opportunity The RLI Connect MENA Finale Dinner serves as the pinnacle
of the event experience - an elegant gathering that unites

Day Two of RLI Connect MENA is dedicated to creating meaningful partnerships visionaries, decision-makers and innovators from across

and driving tangible business growth.The RLI Connect Deal-Making Event provides a
focused environment where global and regional retailers, developers, owners, franchise
partners and investors engage in curated one-to-one meetings designed to unlock new

the region and around the world. Set within a refined and
atmospheric setting, the evening offers guests a chance
to deepen meaningful connections, share reflections from

the Forum and Deal-Making Event and look ahead to the
opportunities transforming the Middle East's retail and
leisure landscape.

More than a dinner; it is a moment of shared celebration,
marking the close of three exceptional days in Riyadh with
warmth, sophistication and an unmistakable sense of forward
momentum. A fitting conclusion to three exceptional days
in Riyadh.

opportunities across the Middle East.

This high-level deal-making platform is the beating heart of RLI - a place where
connections turn into collaborations and ideas evolve into real-world ventures.
Participants will explore expansion strategies, investment partnerships and development
pipelines in a dynamic, time-efficient format that maximises engagement and outcomes.

Building on the success of RLI Connect events worldwide, the Riyadh edition
continues our tradition of facilitating trusted relationships and delivering measurable
value across every link of the retail and leisure ecosystem.

LOOKING AHEAD

RLI’s return to Riyadh marks a new chapter in our global journey - a platform that
unites international and regional stakeholders in shaping the future of retail and leisure
across the MENA region. As Saudi Arabia continues its unprecedented investment in
tourism, entertainment and lifestyle destinations, RLI remains proud to play a pivotal
role in connecting ideas, people and opportunities that define this next era of growth.




RLI CONNECT MENA FORUM
Insight | Vision | Leadership

A full day dedicated to strategic dialogue and high-level industry exchange, the RLI Connect
MENA Forum will feature four dynamic panel sessions and an exclusive fireside chat with
sector pioneers. The programme will explore the forces reshaping the future of retail, leisure
and lifestyle across the Middle East - from investment and expansion strategies to experiential
placemaking, luxury evolution and the powerful convergence of retail and tourism.

Bringing together senior leaders from retail, development, real estate, luxury, leisure, hospitality
and finance, the Forum creates a platform for visionaries to share insights, best practice and trans-
formative case studies in a setting designed to spark collaboration and forward-thinking discussion.

PANEL |

Investment & Growth Strategies
Across the MENA Region

Unlocking Opportunity |

Building Sustainable Success

As the Middle East experiences unprecedented
development in retail and lifestyle destinations,
this session explores how investors, developers
and brands are navigating evolving markets,
partnerships and funding models.

Leaders will share insights on cross-border
expansion, public-private collaboration and the
long-term investment strategies shaping the
region’s retail and leisure landscape.

Key Themes:

e Cross-border investment and franchise growth
e The role of institutional and private capital

® Market entry strategies for international brands
e Balancing innovation with commercial return

PANEL 2

Retail & Leisure Reinvented - The
Next Generation of Experiences

Blurring Boundaries |
Creating All-Day Destinations
Retail and leisure are merging like never before,
giving rise to vibrant mixed-use environments
where shopping, dining, entertainment and
culture coexist.

This panel will explore how developers and
operators are creating all-day destinations that
capture consumer imagination, foster community

and deliver memorable, multi-sensory experiences.

Key Themes:

e The rise of retailtainment and
leisure-led placemaking

¢ Designing spaces for Gen Z and Gen
Alpha engagement

e The impact of dining, cufture and
wellness on footfall

¢ Balancing authenticity, innovation
and storytelling

PANEL 3

The Evolution of Luxury - Redefining
Experience & Exclusivity

Craftsmanship | Community |
Connection

Luxury is evolving - it is no longer defined purely
by heritage or exclusivity, but by emotion, purpose
and experience.

This session brings together leaders from
luxury fashion, jewellery, automotive, hospitality
and lifestyle to explore how brands are redefining
luxury for a new era of conscious, digitally
connected consumers.

Key Themes:

® Redefining luxury in the age of experience and
access

® Personalisation, technology and digital
storytelling

® The role of Saudi Arabia and MENA in shaping
global luxury

® The integration of art, architecture and cultural
identity

PANEL 4

Retail-Tourism Convergence - Building
Global Destination Powerhouses

Tourism, Culture & Commerce Aligned
Retail and tourism are now inseparable drivers of
economic growth and destination identity.

This panel will showcase how visionary projects
across the Middle East are integrating retalil, leisure
and hospitality to create global destinations that
attract international visitors, celebrate local culture
and enhance community life.

Key Themes:
e Creating tourism ecosystems through
retail and leisure
¢ Integrating hospitality, entertainment and culture
® The role of mega-projects in redefining
urban tourism
e Collaborating to deliver holistic,
experience-led destinations

Fireside Chat - Visionary Insights on
Innovation, Sustainability & the Future
of Global Retail

The Forum concludes with a thought-provoking
one-on-one conversation with an international
industry leader.

This session will offer a forward-looking
perspective on how innovation, sustainability and
collaboration will define the next decade of global
retail and leisure development.
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RLI Home-Grown Pop-Up Village
Celebrating Regional Creativity & Emerging Brand Excellence

As RLI returns to Riyadh in April 2026, we are proud to introduce the RLI Home-Grown Showcase - a
new experiential platform celebrating the creativity, innovation and entrepreneurial spirit driving the
next generation of retail and leisure brands across the Middle East.
The Showcase in partnership with Popscale Retail will spotlight emerging and established regional
concepts that embody originality, authenticity and ambition, giving them a powerful stage to connect
with developers, investors and international partners attending RLI Connect MENA.

This initiative aligns with Saudi Vision 2030 and RLI’s global mission to foster growth, opportunity and

collaboration within the industry.

OBJECTIVES

Champion regional creativity
Highlight home-grown brands that are shaping the
future of retalil, leisure and lifestyle across MENA.

Collaborate

Facilitate meaningful introductions between
brand founders, developers, investors and
franchise partners.

Create visibility

Provide media exposure and brand storytelling
opportunities across Retail & Leisure International
(RLI) magazine, online channels and event
platforms.

Encourage growth
Inspire regional brands to expand within MENA
and internationally through strategic partnerships.

An interactive, design-led space within the
RLI Connect MENA venue.

Each pop-up will offer a hands-on experience,
blending retail storytelling with investment dialogue.

>

popscale

IN PARTNERSHIP WITH

THE HOME-GROWN
BRANDS SESSION

Deal-Making Spotlight:
Home-Grown Heroes: Building the
Next Generation of Regional Brands.

This session will combine short founder
presentations, a panel discussion and networking
designed to explore:

Scaling regional creativity onto a global stage

The role of authenticity and community

in brand success

Partnerships between local entrepreneurs

and developers

Supporting the SME ecosystem within Vision 2030

WHY [T MATTERS

The RLI Home-Grown Showcase will provide a
unique lens into the soul of MENA retail - connecting
creativity with capital, innovation with infrastructure
and ambition with international opportunity.

IT'S MORE

THAN A

POP-UP IT'S A
LAUNCHPAD

FORTHE

REGION'S NEXT
GENERATION *

OF GLOBAL
BRANDS,

T
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All-Inclusive Retail
Delegate Pass

£995

All-Inclusive Non-Retailer
Delegate Pass

£1,995




