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Partnership Opportunities
The Global Platform for Retail, Leisure & Destination Development

21 SEPT 2026 - Private Partners and Speakers Event
22-24 SEPT 2026 - RLI Connect Global

St James’ Park, Newcastle United Football Club, Newcastle upon Tyne, UK

STRATEGIC PARTNERS

St James' Park,
Newcastle United Football Club

IN COLLABORATION WITH



WHY PARTNER 
WITH RLI CONNECT GLOBAL?

RLI Connect Global brings together our Global 
and MENA editions into one flagship event for 2026.

Insight.
Innovation.
Influence.

A GLOBAL PLATFORM. A CURATED 
AUDIENCE. REAL OPPORTUNITY.

Taking place in Newcastle upon Tyne, UK from 21–24 September, 
the event will convene senior decision-makers from across 
Europe, GCC, Asia and the Americas, creating a highly curated, 
commercially focused environment.

Through a combination of a world-class Forum, structured 
Deal-Making, immersive destination experiences and high-level 

networking, RLI Connect Global is designed to move beyond 
conversation, delivering tangible commercial outcomes.

This is where global markets align, partnerships are formed and 
strategy is translated into execution.

Audience includes senior representatives from global developers, 
investors, retailers, leisure operators and destination owners.

STRATEGIC PARTNERS
RLI Connect Global is proudly supported by Cenomi Centers and Sands Retail.

Representing two of the most influential markets shaping the future of retail, leisure and destination development - 
the GCC and Asia - these Strategic Partners play a central role in anchoring the global narrative of the event.

PLATINUM PARTNER
£50,000
(Limited Availability)

A premium partnership offering high-
level visibility, thought leadership 
positioning and access to the full 
RLI Connect Global experience.

Branding & Visibility
•	 Prominent logo placement across 

event marketing and communications 
•	 Branding across Forum, Deal-Making 

and key event environments 
•	 Full-page advertisements 

in RLI magazine (pre-event 
issues, June & July/August) 

•	 Feature profile within the event 
brochure and website 

Sands Retail
Sands Retail is a leading player in Asia 
with over 2.8 million square feet of let-
table retail space in Macao and Singa-
pore. Sands Shoppes Macao, the lar-
gest network of interconnected malls in 
Macao, offers approximately 850 retail 
stores with a total of 2.2 million squa-
re feet of opulent retail space spread 
across Shoppes at Venetian, Shoppes 
at Parisian, Shoppes at Four Seasons, 
and Shoppes at Londoner. Sands Sho-
ppes Macao features some of Macao’s 
first-to-market luxury brands and with 
its unique design theme, is an unmissa-
ble experience for visitors.

Cenomi Centers
With the aim of transforming the shopping 
experience, one mall at a time, the mission 
of Cenomi Centers is to build vibrant com-
munities & enhance the quality of lifestyle 
and shopping experiences in Saudi Arabia. 
They aspire to create world-class lifestyle 
centres and vibrant communities in the 
heart of MENA, ensuring superior consu-
mer brand experiences, on par with global 
standards of excellence. Two of their upco-
ming projects are the Westfield Jeddah and 
Westfield Riyadh schemes, both of which 
are scheduled to open in the next 12 months 
and will strengthen its leadership position in 
KSA and the wider MENA region.

Their involvement reflects the increasing con-
vergence of international markets and rein-
forces the platform’s position as a truly global 
meeting point for the industry.

PARTNERSHIP PHILOSOPHY
A More Curated Approach to Partnership

RLI Connect Global offers a limited number of 
highly considered partnership opportunities, de-
signed to align brands with specific moments, 
audiences and outcomes across the event.

Rather than a volume-led sponsorship model, 
partnerships are structured to deliver:

•	 Strategic positioning 
•	 Meaningful engagement 
•	 Commercial relevance 
•	 Long-term value 

Each partnership is designed to integrate 
seamlessly across the platform, from content and 
visibility to networking and deal-making.

GOLD PARTNER
£40,000
(Limited Availability)

Designed for organisations seeking strong 
visibility and meaningful engagement 
within a highly curated global audience.

Includes:
•	 Branding across key event touchpoints 
•	 Presence within RLI magazine 

and event materials 
•	 Delegate passes and access 

to networking events 
•	 Participation in Deal-Making sessions 
•	 Company profile across 

event platforms 

*Full breakdown available upon request

DEAL-MAKING 
PLATFORM
RLI Connect Deal-Making - 
Private Meeting Room including 
five delegate passes

£10,000
A curated environment for 
structured one-to-one meetings 
designed to accelerate partnerships 
and unlock growth.
Includes:

•	 Private meeting space 
•	 Pre-arranged meetings 

aligned to objectives 
•	 Dedicated meeting coordination 
•	 Full hospitality throughout the day 

This is where conversations 
become partnerships and 
strategy becomes execution.

Thought Leadership
•	 Opportunity for a senior representative 

to participate in the Forum 
•	 Contribution to editorial or thought 

leadership content within RLI 

Networking & Hospitality
•	 Invitations to Opening Experience 

& Speakers’ Dinner 
•	 Access to VIP networking moments 

across the programme 
•	 Hosted table at the Finale Experience 

Deal-Making & Access
•	 Private Meeting Room with 

Delegate passes to Forum and 
Deal-Making programme

•	 Curated introductions aligned 
to business objectives 

COMMERCIAL OPPORTUNITY
Connect directly with organisations 
actively seeking expansion, investment and 
partnership opportunities.

THOUGHT LEADERSHIP
Position your organisation alongside global 
industry leaders within a high-level Forum 
programme.

PLATFORM VISIBILITY
Benefit from RLI’s global media platform, 
including magazine, digital and event 
exposure before, during and after the event.

RLI Connect Global will provide 
limited and exclusive partner 
opportunities and we will work 
with you in the lead up to the 
event to heighten your profile 
throughout the region.

GLOBAL REACH
Engage with a global community of owners, 
developers, investors, operators and leading 
retail, leisure and entertainment brands 
shaping the future of destinations.

CURATED ACCESS
Participate in a highly selective environment 
designed for meaningful connections - not 
volume networking.

Gateshead Millennium Bridge, Newcastle upon Tyne



WWW.RLICONNECT.COM
RLI Connect  is presented by RLI – Retail & Leisure International Magazine. 

For more information on Partnership Opportunities please contact Jayne Rafter, 
Owner & Publisher at: jayne.rafter@rli.uk.com | +44 (0) 1706 212 200 

EXPERIENCE
PARTNERS

FOLLOW US

Eldon Square & Freight Island, 
Newcastle upon Tyne

GOLF EXPERIENCE 
PARTNER

VIP DINNER 
PARTNER

EXCLUSIVE NETWORKING  
EXPERIENCE PARTNER

NETWORKING 
RECEPTION PARTNER

FINALE EXPERIENCE PARTNERS

HOTEL PARTNERS

RETAILER 
DELEGATE RATE 
	 Early Bird Price	 Regular Price

	 £495	 £995
	 (Until 31 July)

NON-RETAILER 
DELEGATE RATE 
  Early Bird Price	 Regular Price

	 £995	 £1,995
	 (Until 31 July)


