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Advancing the Next Generation 
of Retail in Saudi Arabia

Retail in Saudi Arabia has 
evolved rapidly as the Kingdom 
delivers on its Vision 2030 
ambitions. Shopping malls are 
no longer just places to shop, 
but destinations where people 
connect, spend time and 
experience their cities. At the 
heart of this transformation, 
Cenomi Centers owns and 
operates 20 malls across 
the Kingdom.

C enomi Centers has built on its 
established platform while gra-
dually evolving its portfolio in 
response to changing consumer 

expectations. Its portfolio today includes a 
growing mix of integrated, experience-led 
destinations that bring together retail, dining, 
entertainment and community spaces. This 
evolution appears to be supported by a more 
active approach to asset management, with 
an increased focus on long-term value crea-
tion alongside leasing performance.

Its portfolio includes some of the Kingdom’s 
most well-known retail assets, including Al 
Nakheel Mall in Riyadh, Westfield Dammam, 
Mall of Arabia in Jeddah, U Walk Riyadh and 
The View developments. While each desti-
nation serves a different catchment, there is 
a consistent focus on relevance and usability. 
This comes through in tenant mix, layout and 
the steady introduction of new concepts that 
respond to how consumers’ habits are evolving. 
Increasingly, there is also a focus on ensuring 
that each asset reflects the character of its 
surrounding community.

A key part of this strategy has been con-
tinuous enhancement. Cenomi Centers has 
invested heavily in upgrading its malls, refres-
hing retail offerings and introducing more 
lifestyle and entertainment components. Des-
tinations like U Walk Riyadh reflect a growing 
preference for open-air environments and 
walkable formats, while larger assets such as 
Al Nakheel Mall continue to operate as full-day 
destinations that bring together retail, leisure 
and hospitality. Programming and seasonal 
activations have also become more prominent, 
helping to maintain footfall and keep destina-
tions relevant throughout the year.

Looking ahead, the company is entering a 
new phase of development through its part-
nership with Unibail-Rodamco-Westfield. The 
agreement gives Cenomi Centers exclusive 
rights to the Westfield brand in Saudi Arabia 
and marks a step change in how it positions its 
future assets. It also provides access to global 
expertise in leasing, operations and destina-
tion management.

The two flagship Westfield developments 
in Riyadh and Jeddah are now nearing com-
pletion and are expected to both launch 
within 2026. These projects are set to 
introduce a new standard for retail in the 
Kingdom, both in terms of scale and expe-
rience. They will combine international 
and regional retail with a strong focus on 
food, entertainment and design, creating 
destinations that are intended to attract 
both residents and visitors. In many ways, 
they reflect a maturing market that is not 
only aligned with global benchmarks but is 
emboldened to surpass them.

More broadly, these developments reflect 
a shift towards retail that is less transactio-
nal and more destination driven. The focus 
is increasingly on creating places where 
people spend time, rather than simply pass 
through. This is particularly relevant in Saudi 
Arabia, where demographic growth, urban 
expansion and a young population are res-
haping demand.

As Vision 2030 continues to drive econo-
mic diversification and urban development, 
retail is becoming more closely linked to tou-
rism, quality of life and city identity. Within 
this context, Cenomi Centers is not just 
expanding its footprint, but helping to define 
what modern retail looks like in Saudi Arabia.

www.cenomi.com

Scan the QR code below 
to view their online profile
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Macao’s Ultimate retail landmark

Where Flagship Designers 
& Luxury Shopping Converge

Sands Shoppes Macao 
is the largest network of 
interconnected malls in 
Macao with approximately 
750 retail stores and a total 
of over two million square 
feet of opulent retail space.

T he sheer scale of each, along 
with an extraordinary selection of 
world-renowned luxury fashion 
brands, translates into an impres-

sive retail destination that attracts fashion 
enthusiasts and collectors from around the 
world. Sands Shoppes Macao, apart from 
shopping mall, visitors have access to 11,000 
luxury hotel rooms and suites, over 150 dining 
options including award-winning restaurants, 
limousine fleets and as part of our entertain-
ment a total of 25,000 seats across two 
arenas and three theatres. When a retailer 
joins one of our integrated resorts, they enter 
a whole luxury ecosystem.

Sands Shoppes Macao consists of the 
interconnected Shoppes at Venetian, Sho-
ppes at Parisian, Shoppes at Londoner and 
Shoppes at Four Seasons. The latter being 
the epitome of luxury, where visitors can 
immerse themselves in over 150 of the most 
renowned upscale and designer brands, all 
fashion-forward. Shoppes at Four Seasons 
takes advantage of its central location within 
Sands Shoppes Macao, this high-traffic mall 
ranks among the most successful malls glo-
bally, with generated tenant sales close to 

USD$5,670 per square foot in Q2 of 2026.
Macao’s record breaking 40 million visitors in 
2025, exceeds by 1.6% the previous record 
of 39.4 million set in 2019 and is 14.7% higher 
than in 2024. Visitation will most likely conti-
nue to experience long-term growth.

Looking ahead, continued upgrades to all 
four properties will take place, including new 
stores and concepts that will further solidify 
Sands Shoppes Macao as a leading global 
retail destination.

As a prime retail destination in Asia’s 
most exciting city, it comprises:

•	 Shoppes at Venetian, that captures 
the unparalleled sensory experience 
of the legendary city of Venice

•	 Shoppes at Four Seasons, with 
a focus on luxury and elegance

•	 Shoppes at Parisian, oozing 
French sophistication with cutting-
edge boutiques appealing to 
a youthful demographic

•	 Shoppes at Londoner, that 
charms its luxury clientele with a 
full British heritage experience

www.sandsretail.com

Scan the QR code below to 
view their online profile
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Moderators

Angela Farrugia
Founder, Brand x Society
Angela Farrugia is a globally experienced brand strategist and Founder of Brand x Society, with decades 
of expertise in brand-building, licensing, partnerships and growth. She brings a broad perspective on 
how luxury brands can remain culturally relevant and commercially strong while protecting the identity 
and distinctiveness that make them desirable.

Pete Cooper
Chairman, LQX
Pete Cooper brings an owner and placemaking perspective to the conversation, with experience 
across retail and leisure assets and long-term destination performance. As moderator, he will explore 
how owners can balance experience, tenant mix, programming and investment with measurable 
commercial outcomes.

Jayne Rafter
Owner & Publisher, RLI | Founder, RLI Connect
With more than 30 years’ experience across the international retail, leisure and real estate industries, 
Jayne has built an extensive global network of senior decision-makers spanning brands, developers, 
investors, owners and operators. A recognised industry connector, speaker and moderator, she has 
participated in leading international events including MAPIC, MIPIM, ICSC Europe, MECS+R, EXPO REAL, 
Cityscape and Retail Leaders Circle MENA. Through RLI Connect, Jayne has created a global platform 
focused on facilitating meaningful introductions, partnerships and commercial opportunities between 
international brands and the owners, investors and developers shaping the destinations of tomorrow.

Dan Innes
Managing Director & Founder, Innesco
Dan Innes is Founder of Innesco, a specialist communications and marketing consultancy 
working across real estate, placemaking and destination development. He brings an international 
perspective on investment, regeneration and how places position themselves to attract capital, 
occupiers and audiences.

John Scott
Founder & Managing Director, Liminal Retail
John Scott brings a strategic perspective on how retail, leisure, hospitality and place come together 
within successful destination ecosystems. As moderator, he will explore the partnerships, commercial 
thinking and local relevance required to create destinations that can compete globally while remaining 
distinctive to their market.
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RLI Connect 
Foreword
Welcome to RLI Connect Global 2026 and to Newcastle upon Tyne for what promises to be an 

exceptional gathering of the international retail, leisure and destination development community.
This year feels particularly significant. At a time when global markets are evolving rapidly and the 

boundaries between retail, leisure, hospitality, entertainment, tourism and culture continue to converge, the 
opportunity to bring our industry together has never been more important.
Under the banner Powering the Next Generation of Retail & Leisure Destinations, RLI Connect Global brings 
together owners, developers, investors, retailers, operators and destination leaders from across Europe, the 
GCC, Asia and the Americas to exchange ideas, explore opportunities and above all, build relationships that 
can translate into meaningful business.
Our Global Forum will examine the forces shaping the next chapter of our industry: where capital is moving, 
how experience is creating commercial value, how luxury is being redefined and how the convergence of retail, 
tourism, hospitality, culture and investment is creating a new generation of globally competitive destinations.
But RLI Connect has always been about more than discussion.
Across four days, conversations will move from the stage into curated one-to-one meetings, networking 
experiences, our Retail Safari and Finale Experience, creating opportunities for delegates to experience 
Newcastle and Gateshead first-hand while developing new partnerships and exploring future growth.
We are incredibly proud to be hosting this year’s event in Newcastle and sincerely thank Invest Newcastle for 
its collaboration and support.
I would also like to recognise our Strategic Partners, Cenomi Centers and Sands Retail, together with Gold 
Partner, Alandalus Property and Networking Lounge Partner, MK Illumination, whose continued commitment 
to RLI Connect reflects the international spirit and ambition behind this platform.
To all of our partners, speakers, moderators and delegates travelling from around the world to join us - thank you.
RLI Connect was created to connect the right people, accelerate opportunity and facilitate relationships across 
borders. My hope is that the conversations started here in Newcastle lead to new markets, new partnerships, 
new investment and new destinations long after the event itself has concluded.
Welcome to RLI Connect Global 2026.
Here’s to four days of insight, opportunity and meaningful global connection.

Warmest regards,

Jayne Rafter
Owner & Publisher RLI,
Founder RLI Connect
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STRATEGIC PARTNER
CENOMI CENTERS
The role of retail in Saudi Arabia has been constantly evolving in recent times. These transitions have been turbo-charged by the Kingdom’s 
push to deliver on its Vision 2030 ambitions. Malls are no longer just places to shop, but part of a broader lifestyle ecosystem that supports 
how people spend their time, connect and experience cities. Cenomi Centers has been at the heart of this evolution. Today, the company 
operates 20 malls across the Kingdom, making it the largest owner and operator of retail destinations in Saudi Arabia. Cenomi Centers 
has built on its established platform while gradually evolving its portfolio in response to changing consumer expectations. Its portfolio 
today includes a growing mix of integrated, experience-led destinations that bring together retail, dining, entertainment and community 
spaces. This evolution appears to be supported by a more active approach to asset management, with an increased focus on long-term 
value creation alongside leasing performance.

STRATEGIC PARTNER
SANDS RETAIL
Sands Shoppes Macao is the largest network of interconnected malls in Macao with approximately 850 retail stores and a total of 2.2 
million square feet of opulent retail space.
As a prime retail destination in Asia’s most exciting city, it comprises:
•	 Shoppes at Venetian, that captures the unparalleled sensory experience of the legendary city of Venice;
•	 Shoppes at Four Seasons, with a focus on luxury and elegance;
•	 Shoppes at Parisian, oozing French sophistication with cutting-edge boutiques appealing to a youthful demographic;
•	 Shoppes at Londoner, that charms its luxury clientele with a full British heritage experience.
The sheer scale of each, along with an extraordinary selection of world-renowned luxury fashion brands, translates into an impressive 
retail destination that attracts fashion enthusiasts and collectors from around the world. Looking ahead, continued upgrades to Shoppes 
at Four Seasons and Shoppes at Londoner will take place, including new stores and concepts that will further solidify Sands Shoppes 
Macao as a leading global retail destination.

GOLD PARTNER
ALANDALUS PROPERTY
Alandalus Property is one of Saudi Arabia’s leading real estate investment, development and asset management companies, listed on the 
Saudi Exchange (Tadawul). With more than two decades of experience, the company has established a strong track record in developing, 
managing and operating high-quality real estate assets that create long-term value for shareholders, partners, tenants and the communities 
it serves. The company’s diversified portfolio includes retail destinations, mixed-use developments, hospitality assets and commercial 
properties, all managed through a long-term strategic approach centred on innovation, sustainability, operational excellence and value 
creation. Through its deep market expertise and strategic partnerships, Alandalus Property continues to deliver integrated destinations 
that respond to evolving market needs while enhancing the customer experience and maximising asset performance. Aligned with the 
objectives of Saudi Vision 2030, Alandalus Property plays an active role in shaping vibrant urban destinations that support economic 
diversification, improve quality of life and foster sustainable growth.

NETWORKING LOUNGE PARTNER
MK ILLUMINATION
For more than three decades, MK Illumination has been transforming destinations around the world through the power of light, design and 
creativity. Their innovative lighting solutions create captivating environments that delight visitors, increase footfall, encourage longer dwell times 
and strengthen emotional connections between people and places. Headquartered in Austria with 44 subsidiaries worldwide, MK Illumination 
delivers bespoke, end-to-end lighting solutions for retail destinations, mixed-use developments, city centres, hospitality, leisure, seasonal 
celebrations, public spaces and major international events. Renowned for continually pushing creative boundaries, the company is redefining 
destination experiences through interactive installations, Sound-to-Light technology, gamification, personalised storytelling and immersive 
video content. By combining innovation with exceptional design, MK Illumination creates memorable experiences that inspire visitors while 
delivering meaningful commercial value for destinations. Quality, aesthetics and sustainability remain at the heart of everything MK Illumination 
does. Their commitment to thinking differently, embracing creativity and delivering environmentally responsible solutions has established the 
company as one of the world's most respected partners in destination enhancement.

Partners
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DoubleTree by Hilton Al Andalus Mall

Al-Huda Park-
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GLOBAL FORUM - PLATINUM SUITE - LEVEL 2
22 SEPTEMBER

8:00 AM - 9:00 AM

10:30 AM - 11:15 AM

9:00 AM

REGISTRATION & REFRESHMENTS

NETWORKING BREAK

OPENING REMARKS & INTRODUCTION

	 Welcome and check-in of attendees
	 Light breakfast and networking

	 Opportunity for attendees to meet and network

	 Welcome by Event Host Jayne Rafter
	 Introduction of the Headline Partners

9:30 AM - 10:30 AM Key Themes:

	 Cross-border investment and expansion
	 Strategic partnerships and joint ventures
	 Market entry and global growth strategies
	 Balancing innovation with commercial return

Speakers:

	 Alison Rehill-Erguven, CEO, Cenomi Centers
	 Michelle Percy, CEO, Develop North PLC
	 Barry Cox, CIO, Pradera

PANEL 1

Moderator
Dan Innes 

11:15 AM - 12:15 PM

PANEL 2 RETAIL, LEISURE & THE EXPERIENCE ECONOMY

BLURRING BOUNDARIES | CREATING THE DESTINATIONS OF TOMORROW

Exploring how retail, leisure, entertainment, sport and hospitality are converging to create immersive 
destinations and experiences.

Moderator
Pete Cooper

Key Themes:

	 The rise of experience-led destinations
	 Sport, entertainment & live experiences as 

destination anchors
	 Designing for evolving consumer expectations
	 Creating year-round engagement & commercial value

Speakers:

	 Jason Anello, Co-Founder & Head of Strategy, 
House of Attention

	 Neesha Krishna, Vice President of Business 
Development, WHP Global

	 Dennis Michael, CBDO, Cenomi Centers
	 Caroline James, Managing Director, Utilita Arena

IN DISCUSSION WITH...

H.H Princess Noura Bint 
Faisal Al Saud
CEO, JAY3LLE

12:15 PM - 13:00 PM
HERITAGE | CREATIVITY | GLOBAL AMBITION | THE NEXT GENERATION

H.H. Princess Noura Bint Faisal Al Saud joins Jayne Rafter to discuss her own journey, the 
importance of preserving cultural identity while embracing global ambition and the growing 
influence of Saudi creativity internationally.
 
The conversation will explore the opportunities being created across the Kingdom’s rapidly evolving 
creative economy; the importance of nurturing and empowering emerging Saudi talent; the 
changing relationship between heritage, fashion and luxury and how new platforms, partnerships 
and international connections can help take Saudi creativity to an increasingly global audience.
 
Looking beyond today, the discussion will also consider what the next generation of opportunity 
could look like as Saudi Arabia continues its remarkable transformation and how culture, creativity 
and entrepreneurship can help shape its future.
 
A very special conversation offering a personal perspective on a Kingdom undergoing extraordinary 
change, while remaining deeply connected to its identity, heritage and people.

GLOBAL CAPITAL & GROWTH STRATEGIES

INVESTMENT | EXPANSION | PARTNERSHIP

Exploring how global investors, developers and brands are navigating evolving markets and 
structuring partnerships across regions.
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13:00 PM - 14:00 PM LUNCH & NETWORKING 	 Opportunity for attendees to meet and network

14:00 PM - 15:00 PM

PANEL 3

Moderator
Angela Farrugia

THE EVOLUTION OF LUXURY

EXPERIENCE | PERSONALISATION | CULTURAL RELEVANCE

Exploring how luxury is being redefined in a global context, shaped by experience, 
technology and cultural connection.

Key Themes:

	 The future of global luxury
	 Personalisation and digital engagement
	 The role of emerging markets
	 Integration of culture, art and design

Speakers:

	 Sebastian Suhl, CEO, END. Clothing 
	 Khalid AlJanahi, CCO, Westfield Jeddah & Westfield Riyadh
	 Mark Farhat, Founder, MARK / GIUSTI
	 Freya Rose, Founder & Designer, Freya Rose London
	 Simon Mitchell, Co-Founder, Sybarite

15:00 PM - 16:00 PM

PANEL 4

Moderator
John Scott

16:00 PM - 16:30 PM

17:30 PM - 18:00 PM

NETWORKING BREAK

PHOTO OPPORTUNITY - DIRECTOR’S BOX

	 Opportunity for attendees to meet and network

	 A unique photo opportunity

FIRESIDE CHAT

18:30 PM - 21:00 PM

16:30 PM - 17:15 PM

GLOBAL DESTINATION CONVERGENCE

RETAIL | TOURISM | CULTURE | INVESTMENT

How retail, tourism, hospitality and entertainment are aligning to create 
globally competitive destinations.

Key Themes:

	 Destination ecosystems
	 Tourism and retail integration
	 Mixed-use development strategies
	 Global collaboration

Speakers:

	 Timothy Jones, SVP Retail, Sands Retail
	 Simon Wright, Chairman & CEO, TGP International
	 Davide Padoa, CEO, Design International
	 Eng. Omar Al-Fayyadh, CEO Commercial Sector, 

Alandalus Property

LEADERSHIP, LEGACY & IMPACT

 An Exclusive Closing Session
 
To close the RLI Connect Global Forum, a distinguished guest will join us for a candid and 
personal discussion exploring the experiences, decisions and defining moments that have 
shaped their journey.
 
Reflective, insightful and wide-ranging, the session will offer a fitting finale to a day focused 
on global ideas, ambition and connection.
 
Special Guest to be Revealed

VIP NETWORKING EXPERIENCE

HOSTED BY FENWICK LUXURY DEPARTMENT STORE 
39 Northumberland St, Newcastle upon Tyne NE1 7AS

	 Meeting point: Ground Floor - Food Hall 
	 Exclusive networking event for attendees
	 An evening of Fashion, Food and Fun

STRATEGIC PARTNERS GOLD PARTNER
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Global Capital & Growth Strategies
Investment | Expansion | Partnership

Exploring how global investors, developers and brands are navigating evolving markets 
and structuring partnerships across regions, with a focus on cross-border investment, 

market entry, strategic partnerships and sustainable commercial return.

PANEL 1
MODERATOR
DAN INNES

BARRY COX
CHIEF INVESTMENT OFFICER
PRADERA, UK
Barry Cox is a highly experienced international real estate investment leader with 
deep expertise across retail property, capital strategy and asset management. 
He brings an investor’s perspective on what makes opportunities genuinely 
investable and how assets can be repositioned to deliver long-term value.

MICHELLE PERCY
CEO
DEVELOP NORTH PLC, UK
Michelle Percy brings a regional investment and regeneration perspective, with 
a particular focus on unlocking growth through public-private collaboration. 
She will connect the global capital discussion directly to the North East and the 
conditions regions need to create to compete successfully for investment.

ALISON REHILL-ERGUVEN
CEO
CENOMI CENTERS, SAUDI ARABIA
Alison Rehill-Erguven is leading Cenomi Centers through a major 
period of transformation within Saudi Arabia’s fast-evolving retail real 
estate market. She brings a developer and destination perspective 
on investment, portfolio strategy, international brand partnerships 
and the opportunities emerging across the Kingdom.
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Retail, Leisure & the Experience Economy
Blurring Boundaries | Creating the Destinations of Tomorrow

Exploring how retail, leisure, entertainment, sport and hospitality are converging to create 
immersive destinations and experiences and how compelling experiences can translate into 

stronger engagement, repeat visitation and sustainable commercial value.

JASON ANELLO
CO-FOUNDER & HEAD OF STRATEGY
HOUSE OF ATTENTION, US
Jason Anello works at the intersection of strategy, culture and experiential design, 
helping brands and destinations compete for consumer attention in increasingly 
crowded environments. He brings a creative perspective on what makes experiences 
feel authentic, relevant and compelling enough to drive engagement and return visits.

DENNIS MICHAEL
CHIEF BUSINESS DEVELOPMENT OFFICER
CENOMI CENTERS, SAUDI ARABIA
Dennis Michael brings a commercial innovation and business development perspective 
from one of Saudi Arabia’s leading retail real estate platforms. He will explore how 
experience can be converted into sustainable value through increased spend and dwell 
time, strategic partnerships, retail media and new revenue streams.

CAROLINE JAMES
MANAGING DIRECTOR
UTILITA ARENA NEWCASTLE, LEGENDS GLOBAL, UK
Caroline James brings the live entertainment and venue perspective, where major 
events can generate significant footfall and shape perceptions of the wider destination. 
She will consider how venues can extend engagement beyond the event itself and 
create stronger connections with the surrounding city, retail and hospitality offer.

NEESHA KRISHNA
VICE PRESIDENT OF BUSINESS DEVELOPMENT
WHP GLOBAL, US
Neesha Krishna brings an international brand growth and business development 
perspective from WHP Global. Her contribution will explore how physical retail, 
partnerships and destination experiences can build brand relevance, deepen consumer 
relationships and support successful expansion into new markets.

PANEL 2
MODERATOR

PETE COOPER
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The Evolution of Luxury
Experience | Personalisation | Cultural Relevance

Exploring how luxury is being redefined in a global context, shaped by changing 
consumer expectations, personalisation, technology, emerging markets and 

the growing importance of culture, storytelling and physical experience.

PANEL 3
MODERATOR

ANGELA FARRUGIA

KHALID ALJANAHI
CHIEF COMMERCIAL OFFICER
WESTFIELD JEDDAH & WESTFIELD RIYADH, SAUDI ARABIA
Khalid Aljanahi brings the destination and commercial perspective across luxury retail, 
international brand partnerships and the rapidly evolving Saudi consumer. He will share 
insight into what luxury brands are seeking as they enter or expand in the Kingdom and how 
major new destinations can combine global appeal with local relevance.

MARK FARHAT
FOUNDER
MARK / GIUSTI, ITALY
Mark Farhat brings the creator and entrepreneurial perspective, with a focus on 
craftsmanship, cultural heritage, storytelling and sustainability. His work offers a distinctive 
view on how authenticity and emotional connection can remain at the heart of luxury as 
brands pursue international growth.

SIMON MITCHELL
CO-FOUNDER
SYBARITE, UK
Simon Mitchell is at the forefront of international luxury retail design, creating distinctive 
environments for globally recognised fashion and luxury brands. He brings a design-led 
perspective on how physical space, culture, storytelling and experience are becoming 
fundamental to the way luxury brands are understood and remembered.

SEBASTIAN SUHL
CEO
END. CLOTHING, UK
Sebastian Suhl brings extensive global luxury and fashion leadership experience, together 
with a deep understanding of brand evolution and the changing luxury consumer. He will 
explore how culture, community and emerging markets are reshaping the way luxury brands 
build relevance and long-term desirability.

FREYA ROSE
FOUNDER & DESIGNER
FREYA ROSE LONDON, UK
Freya Rose is the founder and designer behind an independent British luxury brand known for 
jewellery-inspired footwear, artisanal craftsmanship and expressive design. She brings the 
perspective of a female-founded luxury business building international relevance through 
individuality, conscious craftsmanship and selective partnerships.
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Global Destination Convergence
Retail | Tourism | Culture | Investment

Exploring how retail, tourism, hospitality and entertainment are aligning to create globally 
competitive destinations and how the right mix of uses, identity, partnerships and 

commercial strategy can turn ambitious developments into resilient destination ecosystems.

SIMON WRIGHT
CHAIRMAN & CEO
TGP INTERNATIONAL, UK
Simon Wright is a globally experienced hospitality strategist with decades of expertise 
across F&B, hospitality concepts and mixed-use destinations. He brings a powerful 
perspective on how food, hospitality and guest experience can act as destination drivers, 
connecting different uses and encouraging repeat visitation.

ENG. OMAR AL-FAYYADH
CEO, COMMERCIAL SECTOR
ALANDALUS PROPERTY, SAUDI ARABIA
Eng. Omar Al-Fayyadh leads commercial strategy across one of Saudi Arabia’s foremost 
real estate businesses. He brings the developer perspective on mixed-use destinations, 
commercial curation and how retail, leisure, hospitality and other components can 
reinforce one another to create sustainable value.

TIMOTHY JONES
SVP RETAIL
SANDS RETAIL, CHINA
Timothy Jones brings extensive international experience across luxury retail and the 
integrated resort model, where shopping sits alongside hospitality, entertainment and 
tourism at significant scale. He will offer insight into how the strongest destinations create 
a seamless ecosystem that drives visitation, spend and long-term brand appeal.

DAVIDE PADOA
CEO
DESIGN INTERNATIONAL, UK
Davide Padoa is an internationally recognised architect and design leader with a global 
perspective on retail-led destinations, masterplanning and placemaking. He will explore 
how identity, flexibility and authentic local character can be embedded into the physical 
environment from the earliest stages of destination creation.

PANEL 4
MODERATOR

JOHN SCOTT
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9:00 AM - 10:00 AM MEET & CONNECT CURATED ONE-TO-ONE INTRODUCTIONS

10:00 AM - 10:30 AM BRAND IN 5 SESSION ONE

10:30 AM - 11:30 AM MEET & CONNECT CURATED ONE-TO-ONE INTRODUCTIONS

11:30 AM - 12:00 PM BRAND IN 5 SESSION TWO

12:00 PM - 13:00 PM LUNCH

13:00 PM - 13:30 PM MEET & CONNECT CURATED ONE-TO-ONE INTRODUCTIONS

13:30 PM - 14:00 PM BRAND IN 5 SESSION THREE

14:00 PM - 15:45 PM MEET & CONNECT CURATED ONE-TO-ONE INTRODUCTIONS

15:45 PM CLOSING REMARKS

16:00 PM - 18:00 PM DEAL-MAKING  EXPERIENCE ST. JAMES’ STACK
GALLOWGATE, NEWCASTLE UPON TYNE, NE1 4SG,

19:30 PM NETWORKING EVENING
ABOVE ROOFTOP, THE VERMONT HOTEL
LOWER DEAN ST, NEWCASTLE UPON TYNE NE1 3JE
DRESS CODE: SMART CASUAL

RLI CONNECT DEAL-MAKING & NETWORKING
TIDINGS SUITE - LEVEL 6
23 SEPTEMBER

Connect & Collaborate:
A Day of Networking & Opportunities
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BRAND
IN 5

Fast, focused and designed to create 
conversations, the Brand in 5 Edit puts the 
spotlight on a curated selection of established 
brands, ambitious independents and exciting 
new concepts during the RLI Connect Deal-
Making & Networking day.
Each brand is introduced through a one-minute 
visual snapshot, followed by five sharp questions 
exploring  its story, growth ambitions, target 
markets, ideal locations, property requirements 
and the partnerships it is looking to develop.
From internationally recognised names to 
emerging brands at the beginning of their retail 
journey, Brand in 5 gives retailers, developers, 
landlords, investors and destination owners a 
concise insight into where these businesses 
are heading and what they are looking for next.
Three 30-minute edits will run throughout the 
day, creating natural moments of discovery 
before conversations continue one-to-one 
across the RLI Connect floor.

10:00 AM - 10:30 AM	 SESSION ONE 

BERGHAUS 
BOB NEVILLE, GLOBAL HEAD OF RETAIL, PENTLAND BRANDS 
The iconic North East-born outdoor brand enters an exciting new retail chapter, exploring 
how physical stores, community and experience can support its future growth.

AUÊ NATURAL 
MICHELLE SARTORIO, FOUNDER 
An emerging beauty brand with a distinctive nature-led proposition, Auê Natural is exploring 
selective retail partnerships and international opportunities as it builds its physical presence.

RAISHMA LONDON 
RAISHMA ISLAM, FOUNDER 
An established British occasionwear and couture brand with an international following, 
Raishma London is looking towards its next stage of growth across new markets, retail 
formats and luxury destinations.

BOCAN COUTURE 
ECEM BOCAN, CO-FOUNDER 
Luxury nightwear and lifestyle brand Bocan Couture is building on its international 
presence as it explores further opportunities across luxury retail, hospitality and 
destination partnerships.

NETWORKING LOUNGE PARTNER

GROWTH STORIES.
GLOBAL AMBITIONS.
FIVE QUESTIONS.
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13:30 PM - 14:00 PM	 SESSION THREE

11:30 AM - 12:00 PM	 SESSION TWO 

MARK / GIUSTI 
MARK FARHAT, FOUNDER 
An independent luxury brand with a highly individual design identity, MARK / GIUSTI is exploring 
new markets, formats and partnerships that can extend its world beyond conventional retail.

JAG:LDN 
JAG LEHAL, FOUNDER 
A performance-led activewear brand centred around movement, strength and longevity, 
JAG:LDN is exploring opportunities across retail, fitness, wellness and lifestyle destinations.

FREYA ROSE LONDON 
FREYA ROSE, FOUNDER & DESIGNER 
An independent British luxury brand bringing together footwear, jewellery-inspired design 
and craftsmanship, Freya Rose London is looking at how the right locations and partnerships 
can support its next stage of international growth.

TUTTI 
KATE ROSE, FOUNDER & CREATIVE DIRECTOR 
A growing British lifestyle brand with ambitious plans for further physical expansion, TUTTI 
is seeking distinctive destinations and characterful spaces that complement its highly 
individual approach to retail.

END. CLOTHING 
SEBASTIAN SUHL, CEO 
One of the UK’s most distinctive fashion and lifestyle retailers, END. continues to evolve 
its international footprint through carefully curated physical stores, digital reach and global 
brand partnerships.

PAINT MY DREAMS 
KATE CULLINGWORTH, FOUNDER 
A luxury childrenswear brand already represented within prestigious international retail 
environments, Paint My Dreams is now looking towards the next chapter of its carefully 
considered global expansion.

JAY3LLE 
H.H. PRINCESS NOURA BINT FAISAL AL SAUD,  CEO 
With international ambitions at its heart, JAY3LLE is building its global presence through 
carefully selected retail environments, strategic partnerships and opportunities that can 
bring its distinctive brand world to new audiences.

EMELLO 
VICTORIA PRICE, FOUNDER 
A new-generation British womenswear brand at the beginning of its physical retail journey, 
Emello brings a fresh perspective on how an emerging brand can build meaningful retail 
presence and customer connection.

RLI CONNECT DEAL-MAKING & NETWORKING
TIDINGS SUITE - LEVEL 6
23 SEPTEMBER
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 RETAIL SAFARI & FINALE EXPERIENCE
24 SEPTEMBER

Retail Safari

Finale 
Experience

10:00 AM
Metrocentre

12:00 PM
Grainger Market

12:30 PM
Fenwick Tour

14:30 PM
Eldon Square Tour

HOSTED BY

18:30 PM TILL LATE
WYLD at Freight Island
Dress Code: Cocktail

Meet at Dakota Hotel
At 9:15 am, bus departs promptly at 9:30 am
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DELEGATES
COMPANY NAME JOB TITLE COUNTRY

Ace Collaborate Lisa Hood Owner UK

Alandalus Property Omar Al-Fayyadh CEO, Commercial Sector Saudi Arabia

Alandalus Property Majed Alheji PR & Marketing Manager Saudi Arabia

Alandalus Property Faisal Alnasser CEO  Saudi Arabia

Aue Natural Ltd Michelle Sartorio Founder & CEO UK

Aura Living Miles Young Managing Director Saudi Arabia

Benoy John Dawes Director UK

BOCAN Couture Ecem Bocan Co-Founder Türkiye

Brand x Society Angela Farrugia Founder  UK

BWP Sian Kilgour Client Partner UK

BWP Gwyn Davis Director UK

BWP Jacey Bunker Managing Director UK

Cadzow Estates Helen Cadzow CEO UK

Cenomi Centers Alison Rehill-Erguven CEO Saudi Arabia

Cenomi Centers Khalid Aljanahi CCO Saudi Arabia

Cenomi Centers Dennis Michael CBDO Saudi Arabia

Dakota Hotels Tom Fraser Operations Manager UK

Dakota Hotels Lauren King Regional Head of Sales UK

Design International Hearan Kim Office Director UK

Design International Davide Padoa CEO UK

Develop North Michelle Percy CEO UK

EFG Bank Silvia Dantcheva Executive Director Switzerland

Eldon Square Helen Cowie Centre Director UK

Eldon Square Olivia Telfer Marketing Manager UK

Emello Victoria Price Founder UK

Emello Ben Rowley Operations Director UK

END. Clothing Sebastian Suhl CEO UK

END. Clothing Helen Liddle Director of People UK

END. Clothing Kevin McLeod Senior HR Business Manager UK

END. Clothing Allie Williams Senior Buyer UK

END. Clothing Chris Wharmby Operational Excellence Manager UK

Etam Jose Gomez CDO & Board Member France

Experience NorthEast Alex Wright Head of Business Engagement UK

Experience NorthEast Kelly Gleadow Communications Director UK

Experience NorthEast Molly Taylor Marketing Manager UK

Faulkner Brown Architects Tania Love Associate Partner UK
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www.mk-illumination.com

Creating
Happiness.
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COMPANY NAME JOB TITLE COUNTRY

Fenwick Kieran McBride Store Director UK

Fenwick Leo Fenwick Strategic Partnerships Director UK

Fenwick Michael Fenwick Director UK

Fenwick Alex Baker Head of Marketing UK

Flight Club Paul Barham Founder UK

Freight Island Dan Morris Managing Director UK

Freya Rose London Freya Rose Founder & Designer UK

Gainford Group Imran Khaliq Director UK

Garbo Arredamenti Nicola Evoli Director Italy

House of Attention Jason Anello Co-Founder & Head of Strategy US

House of Victoria Francesca Millea Director UK

IMAX Theatres International Chris Gray Director Theatre 
Development EMEA Canada

Innesco Dan Innes Founder & MD UK

Innesco Simon Stretch Director UK

JAG:LDN Jag Lehal Founder UK

JAY3LLE Sonia Miladi Chief of Staff Saudi Arabia

JAY3LLE H.H. Princess Noura bint Faisal Al 
Saud CEO Saudi Arabia

Launer London Nicole-Taylor Hopkins Client & Partnership Manager UK

Liminal Retail John Scott Founder & MD UK

LQX Pete Cooper Chairman UK

Luxe Magazine UK Debi Coldwell Director UK

MARK / GIUSTI Mark Farhat Founder & Creative Director Italy

Matfen Hall James O’Donnell Head of Commercial Development UK

Matfen Hall Daisy Cockbain Head of Sales UK

MECS+R Shahrokh Keshavarz Regional Representative UAE

Metrocentre Gavin Prior Centre Director UK

MK Illumination Thomas Mark President Austria

MK Illumination Oktay Sureka CEO Türkiye

MK Illumination UK Paul Watson Senior Project Manager UK

MK Illumination UK Matt Couzens-Davies Managing Director UK

Nadine Merabi Nadine Merabi Founder UK

Newcastle City Council Pam Smith Chief Executive UK

Newcastle City Council Jennifer Hartley Director of Capital 
Investment and Growth UK

Newcastle College of Fashion Libby Lagun Director of Faculty UK

Northumbria University Emma Goldsmith Assistant Professor in Fashion UK

NUFC Graeme Johnson Chief People Officer UK
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FOR BOOKINGS & ENQUIRIES EMAIL US AT SALES@GAINFORDGROUP.COM OR CALL 0800 989 0193

GAINFORDGROUP.COM

R O O F T O P

HEALTHCARE - EDUCATION - HOSPITALITY - LEISURE



 RLI CONNECT GLOBAL  2026

COMPANY NAME JOB TITLE COUNTRY

NUFC Dave O’Connor Chief Revenue Officer UK

NUFC Jonathan Kane Director of Partnerships UK

NUFC Marcus Mellor Senior Partnership 
Development Lead UK

One Nest Ramandeep Singh Founder UK

Outform Johan Holm Thornhammar SVP US

Paint My Dreams Kate Cullingworth Founder UK

Pentland Brands Bob Neville Global Head of Retail UK

Phygital Retail David Blakeney Founder UK

Pneuma Group Chris Appleby Head of Business UK

Pneuma Group Jo Elliott Growth & Relationships Manager UK

Pradera Barry Cox CIO UK

RAISHMA Raishma Islam Founder & CEO UK

Recomme Tom Grafton Founder UK

Red Sea Markets Samer Abu Aker CEO Saudi Arabia

Rudd Advisory Susanna Hancock Founder UK

Ryder Architecture Mark Clasper Principal UK

Ryder Architecture Sarah O’Connor Architectural Director UK

Samson Aviation Paula Ives General Manager UK

Sands Retail Tim Jones Senior Vice President of Retail China

Sarah Green Consulting Dr Sarah Green OBE Founder UK

SBJBC Cordelia Begbie CEO UK/Saudi Arabia

ShopTalkLuxe Della Vernette Director UAE

STACK Leisure Neill Winch CEO UK

STACK Leisure Carl Moffet CFO UK

STACK Leisure Paul Wright Director of Property UK

STACK Leisure Gemma Dishman Director of Strategy 
& Development UK

Sybarite Simon Mitchell Co-Founder UK

Teddy Group Luca Binci Global Development Director Italy

TGP International Simon Wright Founder & Chairman UK

TGP International Nichola Beskine-Taylor Global Partner 
and Head of Advisory UK

The Female Panel Olivia Norton-Ogilvie Founder UK

Tutti Kate Rose Founder & Creative Director UK

Tutti Helen Williamson Managing Director UK

Utilita Arena/Legends Global Caroline James Managing Director UK

WHP Global Neesha Krishna VP Business Development US

WSP Rob Kettlety Senior Director - Property UAE
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THE NEW INNESCO WEBSITE IS LIVE 
INNESCO.CO.UK 

Reputation that moves 
capital and builds 
momentum.

Innesco is the Market Influence  
firm for international real estate, 
investment and the built environment.  

We turn reputation into tangible 
commercial advantage -  
sharpening positioning, building 
corporate credibility and brand equity, 
accelerating momentum behind 
successful deals, raises, launches, 
ongoing asset management and exits. 

OFFICIAL MEDIA 
PARTNER 2026 

FOR DESTINATION REAL ESTATE, INVESTMENT  
& THE BUILT ENVIRONMENT 

___
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IMPORTANT
INFORMATION

VENUE
ST JAMES’ PARK
Strawberry Place, Newcastle upon Tyne NE1 4ST

	 +44 (0) 344 372 1892
	 supporter.services@nufc.co.uk

ARRIVING AT ST JAMES’ PARK
MILBURN RECEPTION
St James’ Park, Barrack Road, Newcastle upon Tyne, NE1 4ST

	 PARKING AND ARRIVAL

1.	 At the traffic lights, turn into the ground and drive straightforward, past a multi-
deck car park on your left. You will then see a sign for ‘Conference & Banqueting 
Car Parking’. Follow the arrow down the road, as it curves to the left and it will lead 
you into a multistorey car park. Guests are free to park on Level One. Levels Two 
and above are not owned by ourselves so parking is not permitted.

2.	 Once parked on Level One, guests must input their car registration details into the 
Parking Eye computer situated in the Milburn Reception area, failure to do so will 
result in a parking fine.

3.	 Should the unlikely event of level one of the multi-storeys being full, guests are 
asked to use the pay and display multi-deck car park as previously mentioned. 
There is a cost of £1.40 per hour here. (Pricing may change as this is a City Council 
owned car park)

4.	 Look for the prominent glass atrium on the stadium frontage.
	 This is the Main Reception, also referred to as Milburn Reception and is the 

entrance used for the stadium’s principal hospitality areas.

	 DO NOT use the Old Milburn Reception, which Newcastle United identifies 
as being for staff and officials only.

5.	 Once inside the glass atrium, guests can use the lifts or stairs to access the 
relevant event level. Newcastle United specifically identifies Milburn Reception as 
the access point for hospitality facilities within the Milburn Stand.

DRESS CODE
Forum: Business Attire

BADGES
Entrance to the Forum will only be 
permitted with a delegate badge which will 
be given to you at registration along with a 
hard copy of this brochure and the latest 
issue of the RLI Magazine.

MOBILE  PHONES
As a courtesy to speakers and other 
delegates, please ensure that your mobile 
phone is on silent during the sessions. 

SOCIAL MEDIA
We encourage you to share your insight 
and experiences on social media. Our event 
hashtag is #rliconnect2026 be sure to tag us 
and join the conversation!

	 @rli_global
	 @rli_global
	 Retail & Leisure International

INTERNET ACCESS
Wi-Fi will be available throughout the event, 
provided via a code at reception. If you have 
any problems, please speak to a member of 
the RLI team.
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bwpgroup.comTrusted  
Regional 
Communication 
Partner to RLI

AREWE

Marketing that delivers 
commercial  value 

A STR ATEGIC CRE ATIVE AGENCY  
BUILT FOR COMMERCIAL PERFORMANCE

SCAN 
FOR 

COMMERCIAL 
SUCCESS
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